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Albany College of Pharmacy and Health Sciences

Brand Art
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Albany College of Pharmacy and Health Sciences

Undergraduate Viewbook

Earning your Pharm.D at ACPHS means truly becoming an expert,
ready for anything. Here, you'll explore every interest and immerse
yourself in every aspect of pharmacy, long before you graduate. That
way you, fully understand your career when you do. You'll be
responsible for real work, real patients. You'll have the chance to work
In our student-run pharmacy or conduct advanced molecular research
with industry pioneers like Dr. Shaker Mousa. Do your rotations locally
at the Albany Medical Center, or across the nation in community
pharmacies, clinics, government and industry positions.

It's about starting your professional career while you're still here. So
not only will you enhance your skills and leave with a rewarding job in
pharmacy, you'll leave with exactly the right job for you.
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AL B A NY COLLEGE
OF PH A"R MA WEB

HIGHLIGHTS

Landing Page Sessions: 43,342

; 73% were from new visits
MEDIA CAMPAIGN 455 weke stan a foblle Hevice

september 19, 2016 — may 15, 2017

FACEBOOK
HIGHLIGHTS

Received 95 Page Likes
M P A -l G N 1,004 Post Reactions
Ads shared 9 times
H I G H L I G T s ' 7 Comments included an ad

IMPRESSIONS 14,553, 696

- ADDITIONAL
LICKS:' 62,868 e - INFORMATION
Q T R O 43% ’ | ‘. g ':j':;;""'(’ i Social drove 44% clicks to website
TR Che i 7 ;, — Students made up 47% of total engagements
p ¥ " ”g Masters Campaign drove 4,068 clicks to website

ties: Ashburn VA, New York, Boston,
Newark NJ, Utica, Albany
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