


Alabama A&M University / PR Objectives

Draw attention to Alabama A&M’s academic 
achievements and points of excellence.  

Position leadership and faculty experts on a 
national stage. 

Soften the ground for the launch of the 
“Reimagine” campaign.
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Benefit donor recognition and national reputation by 
shaping a targeted earned media campaign that will:
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Confidential & Proprietary 



Alabama A&M University / Spokesperson Identification

Dr. Daniel Wims 
President 

Dr. Tonya Perry 
VP for Academic Affairs,  

Dean of the Graduate 
School 

Dr. Teresa Orok 
Executive Director, Center for 
Entrepreneurship, Innovation, 
and Economic Development

Dr. Samantha Strachan 
Interim Department 

Chairperson, Program 
Coordinator of Secondary 

Education

Dr. Pamela Arrington
Associate Vice 

President, Faculty & 
Undergraduate Studies

Dr. Braque Talley
Vice President, 
Student Affairs

Dr. Jeanette Jones 
Distinguished Professor of 

Biology and Faculty, 
Trustee 

Dr. Zhengtao Deng 
Dean, College of Engineering, 

Technology & Physical Sciences

Dr. Lena Walton 
Dean, College of 

Education, Humanities, & 
Behavioral Sciences 

Dr. Padma Guggilla 
Professor of Physics and 
Interim Chairperson of 

Physics, Chemistry, and 
Mathematics 



Alabama A&M University / Spokesperson Identification

Dr. Vernessa Edwards 
Research Assistant 
Professor - Physics

Jerome Saintjones 
Director, Marketing & 

Public Relations

Dr. Ed Pearson III
Assistant Professor, 
Computer Science

Carlquista Slay
Director, Health and 
Counseling Center

Yvette Clayton
Director, Center for 

Career Development 
Services

Dr. Nathan Blom 
Assistant Professor of 
Secondary Education 

Dr. Andrew Scott 
Professor, Department 

of Electrical 
Engineering and 

Computer Science

Dr. Josh Herring
Professor, Food 

Biochemistry

Amaya Rearden
Student

Nia Whitten
Student



Alabama A&M University / Story Arcs

ACCESS & AFFORDABILITY

SOCIAL MOBILITY

REPRESENTATIVE TALENT & STUDENT MENTORSHIP

CULTURAL UNDERSTANDING/PRESERVING BLACK HISTORY 

CLIMATE CHANGE & SOCIAL JUSTICE 

HBCU CASE FOR SUPPORT

DIVERSITY IN STEM 



Alabama A&M University / Earned Media Coverage

Audience Reach: 16.6 million unique visitors



Alabama A&M University / Earned Media Coverage

Audience Reach: 20 million unique visitors daily



Alabama A&M University / Earned Media Coverage

Audience Reach: 39.6 million unique visitors



Alabama A&M University / Earned Media Coverage

Audience Reach: 834,160 unique visitors



Alabama A&M University / Earned Media Coverage

Audience Reach: 6,500 unique visitors daily



Alabama A&M University / Earned Media Coverage

Audience Reach: 137,000 unique visitors biweekly



Alabama A&M University / Earned Media Coverage

Audience Reach: 20,226 unique visitors



Alabama A&M University / Earned Media Coverage

Audience Reach: 20,226 unique visitors



Alabama A&M University / Earned Media Coverage

Audience Reach: 6,601 unique visitors



Alabama A&M University / Earned Media Coverage

Audience Reach: 1.5 million viewers per year



Alabama A&M University / Earned Media Coverage

Audience Reach: 1.5 million viewers per year



Alabama A&M University / Earned Media Coverage

Audience Reach: 1.5 million viewers per year



Alabama A&M University / Earned Media Coverage

Audience Reach: 20 million unique visitors daily



Alabama A&M University / Earned Media Coverage

Audience Reach: 20 million unique visitors daily


