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Save-A-Lot / Brand Identity

The commitments we make to our
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‘ b o o customers make a lot of difference in :
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the communities we serve. |
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Save-A-Lot / Brand Identity

From the low priced goodness in our stores,
to walking away with bags full and heads
\ held high, /
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Save-A-Lot / Brand Identity

~ 4 The new Save-A-Lot identity will

\ / communicate this simple promise
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Save-A-Lot / Brand Identity
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Save-A-Lot / OOH

Your corner market

JUST TURNED
7 THE CORNER.
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Save-A-Lot / Brand Identity

® © ® [ oiscount Grocery | Save A Lot X e

€ C | @ Secure | https://save-a-lot.com

YOUR STORE:

: i &2 L IR Here comes
: ¥ 5 = ‘ high fives.

ON SALE

] rno mnnvem ALl aoleccens

® | Discount Grocery | Save A Lot x e

< C | @ Secure | https://save-a-lot.com

save2lOt Weekly Ad  Products Recipes Fresh Tips
has already made 5

2 diffarance. Little Rock, ‘A Detroit, Ml Boise, ID ..
Commanity en Mural Baseball Diamond

Oak Cliff, y 4

A\ Every day. o .. =
EtTe 19 Every way: = = o

$4.89

Dolmio Pasta Sauce Salsita Tortilla Chips -
Save 50% Save 25% Save 35% . -
Compare to Prego Compare to Tostitos .




Save-A-Lot / Brand Identity

Spread A Lot of love.



Save-A-Lot / Brand Identity

Quality you
can trust.
Even if they
don’t.

Save up to 40% on
delicious Save-A-Lot
Brands.

> WOW 6 Deal

$299

Frozen Organic Brocolli
w‘

No
E
MQET

BROCCOLI

Every way.
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Save-A-Lot / Brand Identity

It’s not
Save a little

Save up to 40%

Every day.
Every way.



Save-A-Lot / Brand Identity
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Save-A-Lot / Brand Identity
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Save-A-Lot / Brand Identity

Start
yourday
better

5172

Today's Deal.
Mantia
Spaghetti
Sauce

19.5 oz jar

Every day. By i
Every way. - = “',‘: b Navel
T— Oranges
3ib. bag

Clear two plates

Prices, - W
chopped Y

Mega Meat Sale.
Bone-In Pork Chop

1.5-2.0lbea
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Save-A-Lot / Brand Identity

Save-cA-Locker

save?lOt

A :’-I.ocker

By Save-A-Lot




Save-A-Lot / Environmental Branding
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To the center
where collaboration
is encouraged.
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Save-A-Lot / Environmental Branding
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Save-A-Lot / Digital

Pasta w/ Meat Sauce )
$4.99 | 30 minutes

o Chicken Tacos w/ Salsa )
$5.99 | 40 minutes

© Fried Chicken w/ Greens »
$5.99 130 minutes
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Save-A-Lot / Digital

v
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@ savealotfoodstores

Qv

64 likes

savealotfoodstores We’ve made a new commitment to providing
more great quality, at even lower prices, for everyone looking
for their own “more.” #everydayeveryway

<

@ savealotfoodstores

64 likes

savealotfoodstores We’ve made a new commitment to providing
more great quality, at even lower prices, for everyone looking
for their own “more.” #everydayeveryway

savealotfoodstores

Qv

savealotfoodstores We’ve made a new commitment to providing
more great quality, at even lower prices, for everyone looking
for their own “more.” #everydayeveryway
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Save-A-Lot / Environmental Branding

BAKERS ONLY




Save-A-Lot / Brand Guidelines

=

Value.

Low prices are core to who we are, but we must push
ourselves to go beyond price and provide our customers
with added value in all we do.

Our commitments.

For our customers, team members

Typefaces.

A major component of our visual brand is
its typography. These typefaces should be
used exclusively to maintain a consistent
look and feel across communications.

More. Fo

Brand Guidelines

e and bold.
3 most of the

Tastes so good
i?:?\:eol;aeildline you’ll have to CheCk
lly when a the receipt

adline is

are right around the corner

e. For less. For all.

PAGE16

and local communities we always

For all.

hold true to these commitments.
Headlines.

Isidora Sans Alt » Black

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LLMm Nn Oo
Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz

° ‘/ ) \\ \‘/ ) (A
Quality. Kik) #y) = Q)

Quality without compromise is our pledge, and we integrate 12345678908%#
that pledge into every step of the shopping experience. |
From our first-rate selection of fresh meats and produce to

Subheads.

our exclusive private label products that rival national brands,
we stand by our commitment to quality with our 100%
money-back guarantee.

Geometric Slabserif 703 BT » Bold

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm Nn Oo
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
12345678908 % #

Other stores reward
spending. We rewarc
for saving.

Body copy.

Isidora Sans » Medium

Aa Bb Cc Dd Ee Ff Gg Hh |i Jj Kk LI Mm Nn Oo Pp
QQRrSs Tt Uu Vv Ww Xx Yy Zz
12345678908% #

As your neighborhood grocery st

Community.

We are anchored to the communities we serve and aspire to
build relationships with our neighbors, welcoming all to the
Save A Lot family.

making your lives better. It’s our jc

value in all that we do.

Brand Guidelines / Ver

DESIGN ELEMENTS PHOTOGRAPHY

Photography Style.

QOur style is all about finding beauty in everyday
moments around the food we provide,
celebrating simplicity and elevatingitto a
place of desire without over styling.

the Lot Dot can
showcase movement and fun with the brand
always leaving a trail of where it's boen.

(& Inspiring yet attainable.

(& Showcase the joy of food.
0, o (& warm and diverse.
lt luSt means (& Alittle unexpected.
more when you

get it for less.

ond of statement: the Lo
<an be used as a def

statement in

Brand Guidelines / Version 1.5 ' PAGE 26



