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University of Virginia / Brand Art
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University of Virginia / Undergraduate Viewbook

Mhis s not &

When Jefferson placed The Rotunda at the center of this institution, h
shattered convention and created & new, better model for education, For the
first time, & library, not & church, sat at the 1t of @ university. Not only did
this cre the fir: cular aniversity naled a focu mmitment 1o

edueatian, truth-and the iflim . fom of the human mind,

Around this temple of kn sprang the A

An educational haven where professors and stu

live and learn together, free to exchange and ge ideas. Even as

we've grawn, the nection remains, as r haif of all ci s h fewer
than 20 students. Indelible reiationships still form, Passions igni

Ingenuity thri
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University of Virginia / Parent Yield Piece

CONNECTICUT, USA WASMINGTON, D.C., USA

MAINE, USA

MICHIGAN, USA

THE PATH OF THE
ILLIMITABLE MIND

ALGERIA

e vomx. usa KNOWS NO BOUNDARIES

{ o ISRACL
X / f SOUTH CAROLINA, USA
. ) sox : ROMANIA SWITZERLAND

A
DINMARX AUSTRAUIA POLAND
KENTUCKY, USA L
UNITED XINCGDOM
- PALESTINIAM
TERRITORIES

INDONESIA COLOMBIA
TEXAS, USA -

Skt Mo

CALIFORNIA, USA
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MISSOURI, USA SRI LANKA
CANADA VERSITY
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University of Virginia / Faculty Recruitment

A BETTER educate. |

WAY TO rive.

Here at the University of Virginia, we were born

[OCATION.
LOCATION.
EDUCATION.

{
|
|
|
|
I

from a tenacious pursuit of a better way. And this
spirit continues to inspire us in all of our
endeavors. It inspires us as a faculty, carrying a
tradition of teaching and learning through
relationships. And it inspires us in who we are as
individuals, living our lives in what has been

dubbed the “Happiest City in America.”

See all that this idyllic city of Charlottesville has to

offer. and how our sense of purpose and place

fuels our pursuit of a full life.
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University of Virginia / Advancement Brand Art

BORN OF A

BOLD AT THE START

NEW NATION, UVA WAS DESIGNED

TO ACT UPON NEW IDEALS, AS OUR

NATION FORGED THE YET-TO-COME

UVA’s foundation — as an Academical Village ruled by self-governance,
perpetuated with honor, and responsible for creating an educated citizenry— is no
series of artifacts. It is the beacon that has guided us as we have written our future, both

as a university and a nation.

For 200 years, an enduring conversation on these fertile Grounds has encouraged
the UVA community to LIVE BEYOND THE PRESENT.




University of Virginia / Advancement Brand Art

/

OUR LEGACY IS AN

ORIGIN STORY.

One of ideas brought to action and action brought to impact. It

provides the certainty that what we set in motion in this moment
matters. And so, we never stop starting, casting our minds forward

to ask bigger, bolder questions that ripple through history.

Byt

® & @

We are the cause of effects yet known, bringing far-flung disciplines together, finding
OUR PURPOSE IS NOT TO BE

intersections that will impact the trajectory of the world. This is where our Brain
IT IS TO BECOME THE

HOPEFUL.

Institute reverse-engineers the mind to understand understanding. Where

pan-university initiatives educate leaders that will see and seize upon dynamic SOURCE. OF HOPE, ITSELF.

ideas to tackle the world’s most complex challenges. HERE, EVERYDAY IS
NOT TO READY OURSELVES

ANOTHER BOLD EXPERIMENT IN TOMORROW.
FOR WHAT HAPPENS NEXT,

BUT TO CREATE IT. Confidential & Prp
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University of Virginia / Advancement Brand Art

for the 200 what Im

A H OF US. Our energy, ou“

",s'flt We brmg in the voices of those

: L BT y ,QUr endless pu
’ E/ -
) : P [ to shape tom9rr?w Together, we will continue the continuum.
A ,\;:;\gj“.\‘i-; 5
N 'y
A

WE WON’T HAVE TO BREAK WITH BECAUSE OUR OLDEST TRADITION
TRADITION TO MOVE FORWARD. IS CREATING NEW TOMORROWS.
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University of Virginia / Bicentennial Save-The-Date

UNIVERSITYof VIRGINIA
BICENTENNIAL

COMMEMORATE

THE FIRST 200.

CELEBRATE

THE NEXT.

SAVE THE DATES
October 6-7, 2017

Please join us on October 67, 2017 when we mark charter on January 25, 2019. The bicentennial will
the 200th anniversary of the laying of the University's celebrate the achievements of the University’s first
cornerstone at Pavilion VII. The commemoration will 200 years while articulating aspirations for the
continue through the anniversary of the University’s  University’s future. We hope you will join us.

BICENTENNIAL.VIRGINIA.EDU
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University of Virginia / Bicentennial Scholarship Fund Flyer

Aiinig
UNIVERSITY
J\/IRGINIA

THE BICENTENNIAL
SCHOLARS FUND

AMIPLIFY YOUR
IMPAGCT

GROW THE GREATER GOOD

You can ensure that UVA continues to attract and support
outstanding students by contributing to the Bicentennial
Scholars Fund. In return, UVA will amplify your generosity by
matching your gift through our Strategic Investment Fund.

Kayleigh Roy

Architecture '15

Leaders give back as they move the world forward.

As we celebrate our bicentennial, UVA honors those who

came before by supporting those in-the-making.

TAKE THE FUTURE FURTHER

Shape the UVA community through this unique opportunity
to create a long-term source of financial aid, limiting both
student debt and tuition increases, perpetuating your legacy
into the far-reaching future.

SCHOLARSHIPS | GIVING.VIRGINIA.EDU/BSF

THE BICENTENNIAL SCHOLARS FUND

UVA accepts students solely on merit, as one of only two public universities in the
nation to meet 100% of undergraduate financial need. With your contribution, we

will continue to redefine affordability.

ANY GIFT UVA MATCHES UVA MATCHES

100%

OF YOUR GIFT

S1I00k 0%

OR MORE OF YOUR GIFT

NAMED FUND UP TO $1 MILLION $1 MILLION OR MORE

When you contribute $100,000 or more, you have When you endow undergraduate scholarships, When you contribute $1 million or more

the opportunity to create a named endowment the University will amplify any donation and pay the total within three years, the

awarded and recognized in perpetuity. with a 50-cent match on every dollar. University will double your gift.

RESOLVE TO SOLVE COMMITMENT LEADS TO PROGRESS

Together, at our 200-year mark, we will make a commitment to Their endless imagination, insight and ingenuity will move us
realize student potential. The challenges of our time require forward as a nation and a society. Now is the moment to shape
that we provide the next generation of innovators every chance their future and ours.

to succeed both today and for generations to come.

HHH CONTACT

- ~— MICHELLE PACKER . P.0. BOX 400807

UNIV'ERS]’I‘YngIRGINIA DIRECTOR OF DEVELOPMENT FOR . CHARLOTTESVILLE, VA 22904
BICENTENNIAL UNIVERSITY SCHOLARSHIPS 434-924-4780 / SMPACKER@VIRGINIA.EDU
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University of Virginia / Bicentennial Scholarship Fund Flyer
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Trey Maxham

William Stamps Farish
Entrepreneurial Research Professor,
\ Mclntire School of Commerce

THE BICENTENNIAL
PROFESSORS FUND

A M E) & HFW y@ @ @ Leaders give back as they move the world forward.
With a 200-year commitment to the common good, UVA is just
H getting started. As we celebrate our bicentennial, we honor

those who came before by supporting those in-the-making.

GROW THE GREATER GOOD

You can ensure that UVA continues to attract and support

TAKE THE FUTURE FURTHER

Shape the UVA community through this unique opportunity
outstanding professors by contributing to the Bicentennial to support professors who will challenge, educate and
Professors Fund. In return, UVA will amplify your generosity by inspire generations, perpetuating your legacy into the far-

matching your gift through our Strategic Investment Fund. reaching future.

PROFESSORSHIPS | GIVING.VIRGINIA.EDU/BPF

THE BICENTENNIAL PROFESSORS FUND

1]

NVINAYKIE: NIVAYRYI
AN ) (5 A A NS LD

From rising researchers to prominent scholars, UVA professors are dedicated not only to

teaching, but to working as a transformative force in the wider world. With your help, we

will continue to advance society and transform higher education.

UVA MATCHES UVA MATCHES SUPER MATCH

0% 0% 6%

$1M OR MORE $2M OR MORE $3M OR MORE

EMERGING SCHOLARS

MID-CAREER SCHOLARS

DISTINGUISHED SCHOLARS

When you contribute $1 million or more to When you contribute $2 million or more to When you contribute $3 million or more to create a
create a named, endowed professorship for an create a named, endowed professorship for a named, endowed professorship for a distinguished
emerging scholar, the University will amplify your mid-career scholar, the University will amplify scholar and pay the total within five years, the

gift with a 50-cent match on every dollar.

RESOLVE TO SOLVE

Endowed professorships enable UVA to recruit dynamic faculty,
driving research and collaboration at the University, and cultivating a
thriving academic environment. These positions are an honor to hold
and stand as an enduring tribute to their establishing donor.

””” CONTACT
- - ¢ MARK LUELLEN
UNIVERSI'TY{#‘VIRGINIA VICE PRESIDENT FOR
BICENTENNIAL ADVANCEMENT

your gift with a 50-cent match on every dollar. University will provide $2 million in matching funds.

COMMITMENT LEADS TO PROGRESS
Creating an endowed professorship means investing in the
discoveries of tomorrow. Partner with UVA to provide long-term
faculty support across disciplines. Your gift will secure the
University’s faculty, our most critical asset.

P.0. BOX 400807
CHARLOTTESVILLE, VA 22904
434-243-2249 / LUELLEN@VIRGINIA.EDU

Confidential & Proprietary



University of Virginia / Case Statem

INSTITUTE

RESEARCH

(ACADEMIC STRATEGIC PARTNERSHIPS FOR INTERPROFESSIONAL RESEARCH AND EDUCATION)
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Retooling healthcare to be both more compassionate
and effective through collaboration and teamwork.
HERE EVERY DAY IS A BOLD
EXPERIMENT IN TOMORROW

UNIVERSITY
}hmmm

W%mmnv
J\/IRGINIA
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University of Virginia / Case Statement

The Law is society's most powerful means of ensuring that we shape a just future.

Lawyers, leaders and public servants of tomorrow are a transformative force working for

clients and communities with fierce dedication. They will protect gains, fight injustice, and

pursue lasting change. As a nation, we have never needed so much from so many.

We invite you to join the UVA School of Law as we fight for a just future, challenging ineffec-

tual models and creating new paradigms, launching initiatives and supporting dedication that

will enhance and strengthen our world. Together, we will build upon enduring principles of

liberty, democracy, and the power of the illimitable mind.

=i lcloAll

ML CTON

PROFESSORSHIPS

DEMAND DIGNITY // Our top-tier faculty
foster steadfast commitment to principles
of leadership, Integrity and public service

in the advocates of tomorrow.

—_———
TOP INITIATIVES

T TR

520 _:-.::-'} £ 1 S

MILLION

LECTURESHIPS

ELEVATE EXPERIENCE // With study
In omorging areas of intorost, endowed
lectureships  attract  experienced
distinguished ~ scholars, Jurists, and
executives to supplement core curricula.

N ST

s15 :-.:-}

L NGIOTA TR

.". MILLION

RESEARCH
PROFESSORSHIPS
REMAKE REALITY // As we address global
challenges, research professorships,
awarded based on productivity, help

resolve dlffering Interpretations of justice.

At this singular moment in history,

we invite you to shape that which will

follow. Today, together, we light the way

to all our tomorrows.

07

i
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University of Virginia / Outdoor Advertising

GivingVirginia.edu/story

ONE
DISCOVERY
AT A
TIME.

Giving.Virginia.edu/discovery

CELEBRATING 2 ; IN DONATIONS
[ ]

BILLION

HOWSDOSOU MiSAIIRE IMPACT?

SEE THE IMPACT, ONE STORY AT AT TIME:

HONOR #¢ FUTURE

THE CAMPAIGN FOR THE UNIVERSITY OF VIRGINIA

ONE
COMMUNITY
AT A
TIME.

Giving.Virginia.edu/community

ONE
FUTURE
AT A
TIME.

Giving.Virginia.edu/future




University of Virginia / iPad Tool

WWW.UNIVERSITYOFVIRGINIA.EDU/GIVING/TECHNOLOGY

il UNIVERSITY,/ VIRGINIA

—_————

FOR ALL OUR
TOMORROWS.

With a tradition of creating new tomorrows, the
School of Engineering is remaking the world of today
with discoveries that will advance humanity. From
collaborative initiatives like The Brain Institute to
innovations like the artificial pancreas, from the
commonwealth of Virginia to the farthest reaches of
our galaxy, the UVA School of Engineering is driving
the future forward, solving today's challenges by
DARING TO PURSUE THE UNKNOWN.
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University of Virginia / Bicentennial Website

EVENTS LAUNCH WEEKEND COMMISSION AWARDS HISTORY CONTACT GET INVOLVED

UNIVERSITY

VIRGINIA
ENN A
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University of Virginia / Bicentennial Brand Guidelines

i

UNIVERSITYzf VIRGINIA

BICENTENNIAL

LOGO USAGE GUIDE | VERSION 1.0
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University of Virginia / Bicentennial Brand Guidelines

PRIMARY LOGO: INTRODUCTION

The UVA bicentennial logo is inspired by Thomas Jefferson's architectural designs
for the Rotunda. Selected by students, the “200" mark evokes the history and
heritage of the University of Virginia, in addition to its founding as a revolutionary
model for higher educati

While designed specifically for the 2017 bicentennial final exercises and
commemoration, this logo is approved for use on all ancillary bicentennial materials.

UNIVERSITYyVIRGINIA  — ppininpy L0GO

BICENTENNIAL

2 | BICENTENNIAL LOGO USAGE GUIDE 1.0

PRIMARY LOGO

This is the UVA Bicentennial primary logo. It should be used
whenever possible to maintain brand consistency when
representing the Institute as a whole.

Preferred Full-Color Logo

The Pantone, CMYK or RGB full-color logos are preferred.
Use Pantone or CMYK for any print use such as collateral
or business materials. Use RGB for electronic use such as
computer presentations, digital or TV.

White Knockout Logo

The White Knockout logo is a versatile logo that can be
used in both print and digital applications. It is best used
on color or photographic backgrounds where the Preferred
Full-Color logo would not provide sufficient contrast.

1-Color Logo

1-Color logos can be used with more limited printing or
application techniques, such as embroidery or screenprinting.
Approved colors include UVA Orange, UVA Blue, and where
necessary, black.

UVA ORANGE
PMS 158C / C: 0, M: 63, Y: 100, K: 0 / R: 229, G: 114 B: 0

UVA BLUE
PMS 294C / C: 100, M: 70, Y: 7, K: 45 / R: 0, G: 47 B: 108

3 | BICENTENNIAL LOGO USAGE GUIDE 1.0

eferred Full-Color

BICENTENNIAL

Primary Logo: White Knockout

(]

UNIVERSITY, VIRGINIA
BIC NTENNIAL

Primary Logo: 1-Color

BICENTENNIAL

PRIMARY LOGO: INCORRECT USAGE

Correct and consistent use of the primary
logo is an essential part of maintaining brand
equity. While a great deal of flexibility has been
built into the visual identity system, the use of
each element has been carefully defined.

4 | BICENTENNIAL LOGO USAGE GUIDE 1.0

Do not add a drop shadow or any
other effects to the primary logo.

VIRGINIA

Do not place the primary logo in a
container shape of any type.

Do not add additional information to
the primary logo.

Do not use unapproved colors for
the primary logo.

Do not change the typeface of any
part of the primary logo.

Do not place the primary logo on a
color that does not provide sufficient
contrast.

Do not use unapproved color config-
urations of the primary logo.

Do not rearrange the elements of
the primary Iogo.

Do not place the primary logo on
visually distracting backgrounds.




University of Virginia / Bicentennial Brand Guidelines

PRIMARY LOGO: APPLICATION EXAMPLES SECONDARY LOGO Secondary Logo Vertical: 1-Color Secondary Logo Horizontal: 1-Color
Correct and consistent use of the primary - The Bicentennial Secondary Logo is the 200 ~Y
logo is an essential part of maintaining brand 1 | (R, mark without the UVA Bicentennial wordmark. \7/|
equity. While a great deal of flexibility has been N "ja" be used either verticaly or horizontally. —
. This mark should be used sparingly and only Va
built into the visual identity system, the use of for internal purposes where the primary logo Frmm
each element has been carefully defined.

is established and well known. This could o
include on-Grounds banners, graduation stoles, e
Zipper pulls, etc. It can also be paired with the (O]
primary logo, but should always maintain a PX
vast size difference to prevent visual competition

between the two marks (see application

examples on page 8).

Secondary Logo Vertical: White Knockout Secondary Logo Horizontal: White Knockout

1-Color Logo

The Secondary logo should always be set in
a single, solid color. Approved colors include
UVA Orange, UVA Blue, and where limited
application techniques are involved, black.

White Knockout Logo

The White Knockout logo should be used on
color or photographic backgrounds where a
1-Color logo would not hold up.

5 | BICENTENNIAL LOGO USAGE GUIDE 1.0 6 | BICENTENNIAL LOGO USAGE GUIDE 1.0

SECONDARY LOGO: INCORRECT USAGE SECONDARY LOGO: APPLICATION EXAMPLES

Correct and consistent use of the secondary
logo is an essential part of maintaining brand
equity. While a great deal of flexibility has been
built into the visual identity system, the use of
each element has been carefully defined.

7 | BICENTENNIAL LOGO USAGE GUIDE 1.0

Correct and consistent use of the secondary
logo is an essential part of maintaining brand
equity. While a great deal of flexibility has been
built into the visual identity system, the use of
each element has been carefully defined.

8 | BICENTENNIAL LOGO USAC

1DE 1.0
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University of Virginia / Bicentennial Brand Guidelines

MINIMUM SIZES

To ensure visibility and legibility, the logos
should never be presented in sizes smaller
than the requirements shown on this page.

To maintain visual integrity, applications
using alternative reproduction techniques
such as embroidery and silkscreen may
require presenting the logos at larger sizes
than indicated here.

These are only minimum sizes. Logos should
be sized appropriately for the piece being
designed. Consult your print vendor for
specifics on minimum sizes based on the
piece you are creating.

9 | BICENTENNIAL LOGO USAGE GUIDE 1.0

Primary Logo iz

Print 1" Digital 110 px

BICENTENNIAL

Secondary Logo Minimum Size

Print 8" Digital 30 px

PRIMARY LOGO CLEARSPACE

Whenever you use the primary logo, it should
be surrounded with clear space to ensure its
visibility and impact. No graphic elements

of any kind should invade this zone.

Clear space is developed from the height
of the “University of Virginia Bicentennial”
Lockup.

10 | BICENTENNIAL LOGO USAGE GUIDE 1.0

Primary Logo Clear Space

SECONDARY LOGO CLEARSPACE

Whenever you use the secondary logo, it
should be surrounded with clear space to
ensure its visibility and impact. No graphic
elements of any kind should invade this zone.

Clear space is developed by measuring half
the width of the logo.

A1 | BICENTENNIAL LOGO USAGE GUIDE 1.0

Secondary Logo Clear Space
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University of Virginia / Curry School of Education: Brand Overview

NdIISICAL

KNOW.DO. BE.
ACHIEVE.MORE.

THE GRADUATE LIFE

GATHERING TOP EDUCATORS
TO IMPROVE MIDDLE SCHOOL

GLOBAL
RESEARCH PARTNERSHIPS OPPORTUNITIES




SCHOOL of DATA SCIENCE
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University of Virginia / School of Data Science: Brand Art

THE DATA SCIENCE

I NS T I T

T0 REACH NEW

HEIGHTS

WE UNLOCK WHAT'S

BENEATH

A new way forward requires now perspectives.

It demands those who see patterns instead of problams,
and those who find answers in spite of obstacles.

The ones who know how to extract solutions trapped
within and beneath the data. At the Data Science
Institute, we're working with physicians, experts at IBM,
CEQs, military generals, architects and social media
experts to change how the world views the impossible.
Digging beneath and pushing progress past its limits,
and buliding better ways to solve, work, and create.
Because it's only by seeing the world differently, that

we can make the greatest difference for it

Confidential & Proprietary




University of Virginia / School of Data Science: Brand Overview
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University of Virginia / Miller Center: Brand Art

ot created . Fol
and pull the ad n every directio
0 impo: agendas. And while each side claims to know
the best way fol ometimes that best way is best
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to new successes, Lessons that
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University of Virginia / Miller Center: Brand Art
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University of Virginia / Frank Batten School of Leadership and Public Policy: Brand Art

| IntheUs.

. there are

> “schools of -

_public policy.
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University of Virginia / Frank Batten School of Leadership and Public Policy: Brand Overview
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©F LLERSHr
80 PRILIE PRLICY

WE HAVE
ENCOUNTERED AN
OPPORTUNITY FOR
REINVENTION

2016 VISION KiY

mlwmwgn,‘uﬂc}?’h

\MING UP WITH THE NATIONAL PUBLIE#0CCY SCHOOL

EDUCAT'ON ¢ .;‘( BAGOMPETITON IX LEADERSHIP. IN THIS PRESSURE:

), LIVE-SIMULATION GAME, THE NATION'S BEST

o
&
POUCY STUDENTS WILL USE THEIR SKILLS IN NEDOTIAT!

TO REAL WORLD PROBLEMS. JOIN US AT GUR NEXT

COMPETITION, AND PUT YOUR LEADERSSIP 10 THE TEST.
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University of Virginia / McIntire School of Commerce: Brand Overview

Reshaping
the tools
of the trade.

o Frem the Sk Rows t6 the infesmation

suparhighsy, interchangs has played
2 key role in haman cevolgmont.

MUVA

MeINTIRE SCHOOL.

The new
units of "
currency
-
Exchange Is -
e oy constant.
Constant

pursuit of excellence.

f INIVERSITY | MeINTIRESCHOOL I
i} NIA | of COMMERCE |

Question 2

what's cUFrent. -

&5 UNIVERSITY
!@_ }b\' RGINIA

’ MINTIRE SCHOOL
f COMMERCE

events shape
Make connectlons. new conversations.

Make a difference.

Find out mote at commerce.virginia.edu &
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University of Virginia / College at Wise: Brand Overview
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University of Virginia Athletics / Brand Art

VIRGINIA
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University of Virginia Athletics / Brand Art

EQUALTO.
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University of Virginia Athletics / Recruitment Microsite

OUR VISION OUR TEAMS ACADEMICS LEADERSHIP

v v
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University of Virginia Athletics

Playbook

PILLAR |

COMPETITORS

T

0

HOW WE COMPETE

DEFY AND DEFINE

We believe in evolving the game. By challenging
arbitrary routines and preconceived notions,
Cavaliers constantly create new, better models
for success.

LIVE UNAFRAID

Cavaliers step into any arena with unwavering
determination. We glean lessons from wins and
loses, because victory exists in the competitive
spirit within us all.

SET THE PACE

Cavaliers lead by example. We represent
the UVA community, and we do so with grace
and integrity.

Confidential & Proprietary



University of Virginia Athletics / Corporate Sponsorship Tool
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University of Virginia Athletics / Corporate Sponsorship Tool

$12-13 MILLION

New grand entryway,
expanded concourse

New concession and
merchandise facilities

Improved player training
assets

$55-60 MILLION

Expanded Academic suite

Football specific training
equipment

- Student-athlete lounge

and meeting space

$12-18 MILLION

New stadium at Massie
and Copeley Roads

- Indoor practice facility,

two batting tunnels

Compelling team and
spectator experience
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EXPERIENCE
YOUR FUTURE

STARTING

LINE

STER INSIDE T SEE

DUR-PLAN FOReIME FUTURE
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UVA Health / Brand Art

We don't see di as an obstacle. Or a vehicl
. A s as mandatory for exceptional care. The best care
should coma to you, That's why we work tirelessly
to stay at the forefront of breakthrough research
and technology, with developmants like Telamadicine
expanding our virtual footprint to the far corners of
the Commonwealth, enabling us to provide more care

to more people, everywhere they need us, every day,

I




UVA Health

Print Advertising

A NURSE IS

Nurses sren't just the backbone of medicine and the front lines of care. Nurses

4 ik

are confidants, 8 and innovators. You see it in the smiles.

In the birthdays they ber. In the h A thank you notes they gat from
kids, Called to serve and driven to slways do more for ther paients, nurses are
vital members of the team at UVA Health Systam. It's why we do everything we can

to support your education, professional develop s h, and community

engagement. Bacause we know, for you, nursing is more than a job. It's a way of life.

T R w7
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UVA Health / Print Advertising
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When fashion student Angela Watsolr

was given six months to live, her
family longed for a better way, a shift
In perspective that could save thelr

daughter's life. So they came to UVA

Cancer Center, a home for truly reimaginsds

care. Our tight-knit family of experts
quickly started using Angela’s own white
blood cells to treat her cancer. Now
cancer free, Angela's back In class,
back in the closets, and planning her
first runway show. *Without UVA," she

says, “none of this would be possible.”

POSSIBLE s, EVERYTHING.
-

e ———
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UVA Health / Print Advertising
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'WINDOWS TO NEW SOLUTIONS
first people our patients see. From pediatrics to orthopedics to mobile
ing and you know what neods changing. And you're always finding now '

at’s why nurse hers are ly iboned to drve in
& investigata, finding new solutions, and improving how we care. And it's why
1o join the Nursing Research Program. e

tor Beth D. Quatrara, DNP, RN, for more Information: BADSE® virglnia.edu,

pew
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UVA Health / Outdoor Advertising

{ MAN WHO COULDN'T WALK

BECAME A MAN WHO

_IN THE NATION

.
ERCNCRO
L AL

e

UVA HEALTH SYSTEM ORTHOPEDICS
POSSIBLE s, EVERYTHING.
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TELEMEDICINE

Exceptional Care.
Anywhere.
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1VA SOHOOL OF ME DNCE

LUKE HENEGHAN
RUOUS IMPROVEMENT MANAGER.
VA PHYSICIANS GROUP |

LAAHN FOSTER
D, HEMATOLOGY/ ONCOLOGY

U;\nvERsm'
JVIRGINIA

THEALTH SYSTEM
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