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On the heels of Temple’s announcement to commit more than $1 million to combat racism, and 
as an extension of the MarComm team’s local storytelling and outreach efforts to date, 
160over90 executed a quick-turn and targeted national media relations campaign. 

The agency leaned on existing press materials [including the Temple Now news release] to 
inform pitching, and sought out meaningful opportunities for anti-racism thought leadership and 
expert source positioning in higher ed verticals and national mainstream outlets. 

Resulting coverage showcases Temple’s demonstrated investment in anti-racism education and 
programming—rising to the challenges of this particular moment in history, and naturally 
building on the University’s core values and history of leadership on this topic.
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Temple University / PR Coverage: Mainstream Media
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Temple University / PR Coverage: Mainstream Media
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