
Confidential & Proprietary 

YESHIVA UNIVERSITY
December 15, 2020



Confidential & Proprietary

Introductions

‣ Maurizio Mazza - Director, Business Development 

‣ Kim Hallman - Senior Vice President 

‣ Ryan Brown - Senior Vice President, Strategy & Client Services 

‣ Liv Abramowitz - Account Supervisor



Confidential & Proprietary

YESHIVA NARRATIVE

ADVANCES
THE

AUTHENTIC
AND

ASPIRATIONAL EXISTING BRAND

INTEGRATES
WITH



Confidential & Proprietary

Agenda
‣ Agency Overview 

‣ Cultivating a Culture of Giving 

‣ Campaign Case Studies 

‣ Process & Team 

‣ Discussion
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National & Peer Reputation Institutional Brand AlignmentEnrollment Marketing Campaign Branding & Donor Engagement
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ONE Campaign / Event Brochure
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GRAY MALIN

FORTY 1 NORTH

MIAMI UNIVERSITY

PHILADELPHIA EAGLES

Work Samples
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CAN  PRODUCE   
OUTSTANDING  CREAT IVE

CAN NAV IGATE  UN IVERS IT I ES  &   
UNDERSTAND FUNDRAIS ING  COMPLEX IT I ES   

CONSUMER  AD  

AGENC IES

H IGHER  ED  

MARKET ING  F IRMS
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CULTIVATING A 

CULTURE OF GIVING
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For a long time, donors were believers in the 
institution and along for the ride. Now they bring 
their own ideas, their own structure, and use 
terms like ‘partnering.’ 

Big donors want to back new, big ideas…

A great story, well told, sustains a 
University’s future.

Excerpt from “Selling Big Ideas Through Story Telling” 
     - Jeff Selingo

“
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STORYTELLING
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VIDEO & PHOTOGRAPHY

PUBLIC RELATIONS

SOCIAL MEDIA

MEDIA PLANNING & BUYING

ADVERTISING

CONTENT DEVELOPMENT

BRAND STRATEGY & VISUAL IDENTITY

STRATEGIC POSITIONING

BUSINESS INTELLIGENCE & ANALYTICS

RESEARCH

DIGITAL

EXPERIENTIAL
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4443

It’s a place built from a public mission, propelled 
by a shared desire, and unafraid to fight for 
a better future, with people driven from all 
directions and disciplines to make the world a 
better place for all.
With this power, we can reimagine a way 
forward—and with your help, there’s no telling 
how far forward we can go. You play a vital role 
in what comes next. You are our public and 
our partners. You have been our patients, our 
students, our children, our muses.  
And now, our future. 

Together, we have the potential that humankind 
needs more than ever.
Across health, science, the humanities, athletics 
and more, we have made an indelible impact 
on the state of North Carolina. Only with your 
help can we amplify our voice to all corners of 
the world. 
The world is listening. What will we say next? 
For all that’s new, for all that’s now, for all that’s 
next. For everyone today and in the future, join 
us in the next step for all kind.

The University of North 
Carolina at Chapel Hill is  
a place like no other.

campaign.unc.edu

F O R   A L L

F O R   A L L

F O R   A L L
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CAMPAIGNING
CULTURE
OVER
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FPO
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Boston San Francisco

Miami

Washington, DC

Portland Chicago
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STATISTICS
STORYTELLING
OVER
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Penn Athletics / Overview
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TRANSACTIONAL
TRANSFORMATIONAL
OVER
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There is value in dissatisfaction. Stubbornness can actually give. A lot. And 
refusing to listen doesn’t mean you haven’t heard the call. In a world where 
you’re often told this is the way things are, maybe it’s time to live in denial. 
Let’s refuse the status quo. Let’s think above the consensus. When the world 
says “no” let’s say “no problem.” This may sound optimistic, but optimism is 
not naïveté. It’s what allows us to see past the current landscape. It ignores 
“can’t” and makes “never” happen. Think about it. Before something 
becomes a reality, it probably started out as crazy. When we’re not bound to 
what’s been established, we’re free to make history.

2011 2012 2013 2014 2015 2016 2017

PAULEY PAVILLION REOPENING

VIDEO

ATHLETICS

UG ACCEPTANCE PACKET

PRINT

ADMISSIONS

OPTIMISM 2.0 

PRINT/OOH/VIDEO/WEB

BRAND CAMPAIGN

CENTENNIAL CAPITAL CAMPAIGN

PROJECTION MAPPING

ADVANCEMENT

UG VIEWBOOK

PRINT

ADMISSIONS

OPTIMISM 1.0 

PRINT/OOH/VIDEO/WEB

BRAND CAMPAIGN

UCLA MEN’S BASKETBALL

PRINT

ATHLETICS

OPTIMISM 3.0 

PRINT/OOH

BRAND CAMPAIGN

BRAND CONCEPT

CONCEPT WORK

UCLA BRAND

WE THE OPTIMISTS

VIDEO

BRAND CAMPAIGN

ALUMNI CONCEPT

BRAND CONCEPT

ALUMNI ASSOCIATION

LUSKIN BRAND LAUNCH

BRAND/IDENTITY

HOUSING & HOSPITALITY SERVICES

OPTIMISTS:  MOMENTUM

PRINT/OOH/VIDEO

BRAND CAMPAIGN 

ALUMNI WEBSITE

WEB/DIGITAL

ALUMNI ASSOCIATION

EVERY/ONE INITIATIVE

WEB/DIGITAL

DIVERSITY, EQUITY & INCLUSION

THIS IS OPTIMISM

PRINT/OOH/VIDEO/WEB/SOCIAL

BRAND CAMPAIGN

CENTENNIAL CAPITAL CAMPAIGN

VIDEO SERIES/ PRINT/DIGITAL

ADVANCEMENT

UCLA FOOTBALL

OOH

ATHLETICS

UCLA FOOTBALL

OOH

ATHLETICS

2018
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UNIVERSITY OF VIRGINIA 

UCLA

LOUISIANA STATE UNIVERSITY

Higher Education Clients

UCLA / Print Advertising
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UNIVERSITY OF VIRGINIA 

UCLA

LOUISIANA STATE UNIVERSITY

Higher Education Clients
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UCLA

UNIVERSITY OF VIRGINIA

TEXAS A&M UNIVERSITY

Client Case Studies
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Let There Be - Sustainability

Let There Be - Launch Video Let There Be - Operation Mend Let There Be - Community 
School

Let There Be - Andrea GhezLet There Be - Stem Cell
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UCLA

UNIVERSITY OF VIRGINIA

TEXAS A&M UNIVERSITY

Client Case Studies
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Fundraising  
2014–2015

$643
MILLION

Fundraising  
2013–2014

$557
MILLION

Fundraising  
2012–2013

$512
MILLION

Fundraising  
2011–2012

$402
MILLION

$664
MILLION

Fundraising  
2015–2016

$808
MILLION

Fundraising  
2017–2018

$787
MILLION

Fundraising  
2016–2017

UCLA Results / 2012 - 2019



U.S. News & World  
Report 2021 Rankings

#20
OVERALL

U.S. News & World  
Report 2021 Rankings

#1
PUBLIC

2020

UCLA Results / 2012 - 2019

Total Fundraising 

$5.49B
Surpassed $4.2B Goal
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PROCESS & TEAM
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Develop Creative Brief  
(2 Rounds of Revisions)

Define Target Audiences &  
Key Differentiators

Develop Campaign Essence

Define Benchmarks &  
Success Criteria

CAMPAIGN STRATEGY 

3 WEEKS

Project Kickoff Meeting

Discovery Questionnaire

Review Existing Brand/Campaign 
Assets & Research

Stakeholder Interviews &  
Story Mining

DISCOVERY & ONBOARDING

2-3 WEEKS

Craft Overarching Campaign 
Platform (Big Ideas)

Refine Campaign Concept  
(1 Direction)

Develop Proofs of Concept 

CAMPAIGN CONCEPT

6 WEEKS

Present Campaign Concept  
(2 Rounds of Revisions)

Develop Key Potential Executions 
• Campaign Guidelines 
• Case for Support Brochure 
• Campaign Video Concept  
• Campaign Video Execution 
• Campaign Microsite

CREATIVE EXECUTION

ONGOING

Develop Key Potential Executions 

Flexible Build Plan for Maximum 
Impact & Responsiveness

CREATIVE EXECUTION

ONGOING

Develop Messaging Framework  
(2 Round of Revisions)

OPTIONAL:  
MESSAGING FRAMEWORK 

3 WEEKS

Develop Campaign Name & Logo  
(2 Rounds of Revisions)

Develop Visual Identity System  
(2 Rounds of Revisions)

CAMPAIGN NAME  
& VISUAL IDENTITY

6 WEEKS

YEAR ONE OPTIONAL: YEAR TWO
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+
Adam Gerdts 

VP for Institutional Advancement

Doron Stern 
Chief Marketing Officer

ASSOCIATE CREATIVE DIRECTOR 
EVAN MONSKY

DIRECTOR, DIGITAL STRATEGY 
RACHAEL BRANDON-LAI

EXECUTIVE PRODUCER 
JUSTIN PADILLA

DIRECTOR, ACTIVATION 
MEG CREAMER

VP, VIDEO PRODUCTION 
ANDERSON BRADSHAW

VP, DIGITAL 
BRAD HARRIS

CREATIVE DIRECTOR 
KYLE FERINO

EXECUTIVE CREATIVE DIRECTOR 
CORY MCCALL

SVP, STRATEGY &  
CLIENT SERVICES 
RYAN BROWN

DIRECTOR, STRATEGY 
BEN MICHAELS

GROUP ACCOUNT DIRECTOR 
SARAH HAMAN

PROJECT MANAGER 
KELLI GANNON

ACCOUNT SUPERVISOR 
LIV ABRAMOWITZ

COPYWRITER 
NICK ANDERSON

SENIOR DESIGNER 
JUSTIN SPINOZZI

ACCOUNT MANAGEMENT CREATIVE SERVICE LINES

EXECUTIVE VICE PRESIDENT 
DOUG TIBBETTS

SENIOR VICE PRESIDENT 
KIM HALLMAN

DIRECTOR, BUSINESS 
DEVELOPMENT 

MAURIZIO MAZZA

SVP, MANAGING DIRECTOR 
MATT YUSKEWICH

CEO 
NICK PHELPS

OVERSIGHT



Los Angeles, California

San Francisco, California

St. Louis, Missouri

Chicago, Illinois Philadelphia, Pennsylvania

New York, New York

Atlanta, Georgia

Charlotte, North Carolina
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Closing Considerations
V
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‣ Understand Today’s Advancement Landscape 

‣ Appreciate Interplay Between Brand & Campaign 

‣ Apply Consumer Discipline to University Marketing 

‣ Craft Relevant & Emotionally Resonant Work 

‣ Truly Full Service 

‣ Genuine Partners

Closing Considerations
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THANK YOU
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