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Texas State University / PR Objectives

Increase awareness and promote positive impressions of Texas State University
throughout Texas and the United States

Elevate from a regional research University to a national research university, driving
recognition and growing reputation for academic rigor

Achieve strong enrollment goals, including increasing quality of enrolled students and
attracting the top 25%
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Texas State University / Brand Awareness & Reputation Research

Brand Awareness & Reputation / Unaided Awareness

Texas State enjoys high unaided awareness, with 66% of respondents naming it unaided when asked

about universities in Texas. Please note that figures skew higher from use of internal lists.

Unaided Awareness (%) Total %
Texas A&M University 76
Texas State University 66
University of Texas (UT) 54
Texas Tech University 43
Baylor University 35
The University of Texas at Austin (UT Austin) 29
University of Houston (U of H) 22
Texas Christian University (TCU) 20
The University of Texas at San Antonio (UTSA) 20
Rice University 19
University of North Texas (UNT) 14
Southern Methodist University (UNT) 11
QA1l. When you think about colleges and universities in Texas, which ones come to mind? PREPARED BY: ONESIXTYOVERNINETY | CONFIDENTIAL & PROPRIETARY

Base = Total (3,907)



Texas State University / Brand Awareness & Reputation Research

/ T2B Familiarity

Familiarity of Texas State among Texas General Public is considerably lower than all other audiences.

Summary of T2B Familiarity (Average %)

GTeeri( : rSaI Prsc?[i%eecntti\sle P?)Lerr;;’? f U ng etj rgfanc;[ uat GCrg Elrf Qtte AIZ)lg?onris/ HCiﬁguhi dSaCnhCOeOI Faculty/Staff
Public Students e Students Students Counselors
Texas State University 34 77 92 99 97 98 92 98
Texas A&M University 46 57 65 51 37 62 74 47
The University of Texas at Austin 47 63 67 63 65 75 87 64
Texas Tech University 32 34 37 33 20 40 51 30
The University of Texas at San Antonio 32 38 24 34 24 41 43 33
University of Houston 36 35 33 32 22 31 42 23

University of North Texas 30 33 32 28 22 28 41 26
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Texas State University / Brand Awareness & Reputation Research

Brand Awareness & Reputation / Favorability & Academic Reputation (Average All Audiences)

When reviewing average ratings across audiences, Texas State is rated third highest for academic

reputation but highest for favorability.

The University of Texas A&M Texas State Texas Tech
Texas at Austin University University University

Q4. What is your overall opinion about each of the following colleges or universities?; Q5. Based on your opinion, please rate the academic
reputation of each of the following colleges or universities. - Average T2B Summary; Base = Aware of University (Base varies)

Academic Reputation

% who say “Very Strong” or “Strong”

Favorability

% who say “Very” or “Somewhat” favorable

University University of The University of
of Houston North Texas Texas at San Antonio
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Texas State University / Brand Awareness & Reputation Research

/ Top Of Mind Association Open-End (All Audiences)

LA T

Top-of-mind associations for TXST include positive descriptive terms as well as “diverse,” “growing” and

“supportive.”

When you think of Texas State University, what

are three words that come to mind?

»  “Beautiful”
»  “Friendly”

> Fun

» “Diverse”
»  “Growing”

» “Supportive”
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Texas State University / Brand Awareness & Reputation Research

/ Perceptual Map - Average Of All Audiences
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Texas State University / Brand Awareness & Reputation Research

Donation & Engagement / Alumni/Donors Reasons For Donation

Alumni/Donors cite improving education and helping TXST improve in rankings as top reasons for

donation.
Alumni/Donors’ Reasons for Donation (%)

@ Maior Reason % @ Minor Reason %
Total %
Improving education for current students 95
Helping Texas State University improve in academic rankings 90
Donating reflects my values 87
Supporting innovative research 86
Donating keeps me connected to Texas State University 85
Supporting programs that solve problems in the world 81
Creating a personal legacy 60
Supporting athletics program 59
Q21. Please indicate whether it is a major reason, minor reason or not a reason for donating to Texas State University. Base = Alumni/Donors and Indicated “Very” or “Somewhat" PREPARED BY: ONESIXTYOVERNINETY | CONFIDENTIAL & PROPRIETARY

Likely to Donate to Texas State in the Next 12 Months (358)



Texas State University / Brand Awareness & Reputation Research

/ Likes

Respondents liked many aspects of the concept statement, particularly mentions of excellence and

solving real-world problems.

Low Mid  High MOST LIKED
» Excellence
» Teaching
» Research

» Solving real-world problems
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Texas State University / Brand Strategy

UNIQUE VALUE PROPOSITION

INTERCONNEGTED INGENUITY

BRAND PILLARS

COMMUNITY OF ACTIVATED INCUBATOR OF THE ECOSYSTEM OF
AGHIEVERS PURPOSE FUTURE IMPACT

BRAND TONE

SPIRITED | INQUISITIVE | WARM | ENGAGED | TENACIOUS
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Texas State University / Brand Art
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Texas State University / Brand Art



Texas State University / Brand Art



Texas State University / Brand Art
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Texas State University / Brand Art
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Texas State University / Brand Goncept Viewbook



Texas State University / Brand Goncept Viewbook



Texas State University / Brand Concept Acceptance Package




Texas State University / Brand Concept Digital Ads




Texas State University / PR Content Sourcing Insights
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Texas State University / PR Target Audiences

FOUNDATIONS TRIRATITS HEADS OF FEDERAL CONGRESS /
AGENCIES LAWMAKERS
SECONDARY

PROSPECTIVE CENTRAL TEXAS

ALUMNI / DONORS PEER INSTITUTIONS FACULTY
STUDENTS COMMUNITY
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Texas State University / Story Arcs
ENVIRONMENTAL ABUNDANGE /

POWERING THE INNOVATION
CORRIDOR TRANSLATIONAL HEALTH PROTECTING THE PLANET SOCIETAL RESILIENGE & SAFETY
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Texas State University / Media List Curation



Texas State University / Faculty Spokesperson Identification (Sampling)

DR. ALESSANDRO DE NADAI

Assistant Professor, Department of Psychology
Clinical Psychology, Development Psychology,
Anxiety, Depression, Panic Attacks, ADD/ADHD, OCD

DR. NICOLE TAYLOR

Associate Professor, Department of Anthropology
Body Image Concerns Among Youth, Childhood
Obesity, Youth Engagement in Social Media, Teasing
and Bullying in Schools

DR. MAUREEN KEELEY

Professor, Interpersonal Communication
Interpersonal Communication, Nonverbal
Communication, End-of-Life Communication, Family
Communication, Gender/Relational Communication

DR. TY SCHEPIS

Associate Professor, Department of Psychology

Opioid Epidemic, Substance Abuse in Young
Adolescents, Prescription Misuse and Psychopathology,
Adolescent and Young Adult Nicotine Use

DR. KATE SPRADLEY

Professor, Department of Anthropology

Bioanthropology, Forensic Anthropology, Bioarchaeology,

Tracking Population Migrations, Operation ID

DR. VALARIE FLEMING

Chair and Associate Professor, Dept. of
Communications Disorders

Cognitive and Linguistic Aging, Health Literacy,
Caregiver Strain

DR. CRYSTAL OBERLE

Associate Professor, Department of Psychology
Cognitive Psychology, Healthy Psychology, Social
Media and Eating Disorders

DR. RODNEY E. ROHDE

Professor and Chair, Clinical Laboratory Science Program
Virology, Public Health, Microbiology,

Molecular Epidemiology

DR. KIM ROSSMO

Research Professor, Criminal Justice
Criminal Investigations, Policing, Geography of Crime,
Offender Profiling
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Texas State University / Faculty Spokesperson Identification (Sampling)

JESSICA JAMES

Lecturer, School of Journalism and Mass
Communication

New Media Psychology, Social Media and Dating
Apps, Gamification of Mobile Dating

DR. JENNIFER IRVIN

Associate Professor, Department of Chemistry &
Biochemistry

Electroactive Polymers, Phototherapy for Breast
Cancer, Breast Cancer Genetic Markers, Phototherapy
for Water Purification

DR. NICOLE WAGNER

Assistant Professor, Department of Agriculture
Cropping and Horticulture Systems, Precision
Agriculture, International Trade and Agricultural
Commodity Forecasting

DR. CHERYL FULTON

Assistant Professor, Dept of Counseling, Leadership,
Adult Education & School Psychology

Mindfulness, Women's and Gender issues, Counselor
Community Engagement, Spirituality and Religion in
Counseling

DR. IVAN CASTRO ARELLANO
Associate Professor, Department of Biology
Wildlife Management, Invasive Species, Bug-Spread
Diseases, Lyme Disease

=

DR. OLEG KOMOGORTSEV

Associate Professor, Department of Computer Science
Cybersecurity, Human Computer Interaction, Eye
Tracking, Bioengineering

DR. PETE BLAIR

Professor, Criminal Justice; Executive Director, ALERRT
Active Shooter Events and Training, Gun Safety, Policing

DR. TOM BALLINGER

Assistant Professor, Department of Geography
Climate Change, Arctic Change, Cryosphere-Climate
Interactions, Synoptic Climatology

DR. LYN LITCHKE

Associate Professor of Therapeutic Recreation, Department
of Health and Human Performance

Drumtastic®, Yoga Interventions for Children and Youth in
Special Education, Alternative Therapies
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Texas State University / Faculty Expert Media Training

THE ART OF THE QUOTE

Texas State University Faculty Media Training

May 7, 2019
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Texas State University / Social Media Strategy




Texas State University / National Public Relations Coverage

Trend Story Reach: 26,400,000 Confidential & Proprietary




Texas State University / National Public Relations Coverage

Feature ' Reach: 40,000,000 Confidential & Proprietary




Texas State University / National Public Relations Coverage

Feature ' Reach: 19,385,000 Confidential & Proprietary



Texas State University / National Public Relations Coverage

Trend Story ' Reach: 11,455,209 Confidential & Proprietary




Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage

Feature ' Reach: 3.900,000 Confidential & Proprietary



Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage




Texas State University / National Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage

Round Up Reach: 30,180,000 Confidential & Proprietary



Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / Coronavirus Public Relations Coverage




Texas State University / PR Results

Faculty Media Trained

g

N

Secured Media
Placements

80+

N

Total Media Impressions

4.5B+

Faculty Experts Featured

18
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