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University of Dayton / Brand Art

WEEXBLORE 0 W !
" |D |EA\ . e V . | v | It adapts as we make

discoveries. It pivots in bold
new directions in response
to change. And it refracts
into a spectrum of thoughts
and ideas that leads us
down unexpected avenues
of exploration. From
engineering aircraft parts
out of dust to unraveling
the complex causes of
age-related disease, we go
forth to challenge the
notions of what a university
can do. Because Flyers
bravely face the uncertain,
we forge ahead into
darkness until we can see.

HERE, OUR SPIRIT IGNITES A BOUNDLESS CURIOSITY THAT DRIVES
US TO THE FURTHEST REACHES OF HUMAN KNUWLEDGE’%
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University of Dayton / Brand Art

Because good intentions are only as powerful as the
: actions they inspire, we focus our knowledge to

I make the greatest impact. We travel around the world to
champion human rights. We change the way society views itself
by unpacking the psychology of our deepest personal narratives.
We leverage business to address urgent health care issues in
our state and around the country. The most complex problems
require us to go heyond the easy answers, so we hone our
thinking with a laser focus that cuts a path for. those who follow.
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TOGETHER, WE

4

&

N

Because we seek to serve wherever we are needed and learn from those JUST AS TWO FLAMES BROUGHT TOGETHER
we serve, our vision radiates outward and our impact spans the globe. BECOME A GREATER WHOLE, THE UD COMMUNITY
We follow our faith—wherever it may lead—to engineer solutions to the BRINGS TOGETHER THE POWER OF GOOD UNTIL IT

most vital humanitarian problems abroad and at home. SHINES LIKE A BEACON FOR THE WORLD TO SEE.
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University of Dayton / National Reputation Campaign

yortunity and we s
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Iounded in 1997, The

niversity of Dayton Human

Itights Center has given our
ight a purpose.

the world’s first human rights
rgraduate program, we're helping
some of this century’s most
And together,
world where all
S¢we can ()l'll)'
& to those in
ork to live our service at every
read our spirit far
e the world sees the

. Where there

. And where

re is darkness, we see hope.
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University of Dayton / National Reputation Campaign

OUR FAITH MOVES

MOUNTAINS

OUR RESEARCH MOVES

AL L L L R R R LR

At the University of
Dayton, we do the
impossible. And then
we do it again.

From turning algae into biofuel to
designing lasers for surgical
treatments, we don't just imagine a
world of possibilities, we build one.
Whether we're prototyping drones to
airlift emergency equipment or
powering the Mars 2020 Rover, we
work in the space between inspiration
and impact, where great solutions
strike, Because big ideas can vanish as
quickly as they appear, we capture that
flash of brilliance, like lightningin a
bottle, and we bring it to life.
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University of Dayton / Thought Leader Speaker Series

LEARNING BY FAILING:
CREATIVITY IN
EVERYTHING

Where does inspiration come
from? Is creativity innate oris it

ral thinking
hink about
the world?
veﬂf WI"

learned? How can late

sform the way we'!

tran iy
our cities:

our careers: ecture €
. T
This Beaco s

BRt/"RE INVITED TO

BEACON

by the University of Dayton

Inspiring talks that bring today’s brightest ideas to
light, from the University of Dayton and beyond.

CHICAGO - 11/15/18

LEADING BY LISTENING:
ENGINEERING
Slc]iTMNABl“TY' AND THE
ANGING com MUNITY

SAN FRANC|Sgg - 12/15/18
SE
AVRI S-ETI;:“ ROugy
Eppe s ETHe«
RENEURS:{(;;'
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University of Dayton / Thought Leader Speaker Series

UNIVERSITY B EAl CITIES
OF DAYTON

LED BY

LIGHT

INSPIRING TALKS THAT SHINE A LIGHT ON TODAY’S
BRIGHTEST IDEAS, FROM THE UNIVERSITY OF
DAYTON AND BEYOND.

PAST SPEAKERS

ABOUT

RSVP
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University of Dayton / Thought Leader Speaker Series

UNIVERSITY ‘ BEAl CITIES PAST SPEAKERS ABOUT
OF DAYTON |

NEW YORK CITY - 10.15.18

LEARNING BY FAILING _4

Creativity in Everything
/

Where does inspiration come from? Is creativity innate or

4

is it learned? How can lateral thinking transformthe way ‘
we think about our careers, our cities, the world? This
Beacon lecture event will bring some of Dayton’s toﬁ m

to Manhattan for a day of insight and collaboration.

RSVP

Confidential & Proprietary



University of Dayton / High Achieving Recruitment




University of Dayton / First Generation Search Piece
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University of Dayton / High Achieving Recruitment

BUT BEFORE YOU CAN FLY,
YOU HAVE TO TAKE A

We need your perspect
We need you here.

NOW, IT'S YOUR TURN TO
SEE HOW FAR YOU'LL 80.

To create a lineage of achievement
beyond all expectation. To discover
your calling in a community that
strives for the common good.

FLYERS GO TO
INCREDIBLE HEIGHTS.

Butit’s the , not
the , that takes
us further.
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University of Dayton / Viewbook

HUMAN RIGHTS WEEK (HRW)

Students partaking in Human Rights Week

design, plan and
implement an annual weel

fong series of events o expose, ]
educate, and create discussion opportunities for the UD
community on human rights issues

ATIONS

CONSCIOUSNESS RISING (CR)

In Consciousness Rising, students partake

ANIZ

b

in events throughout
ng and the

hyper-sexualization of culture; the invisibili
racial

the year to raise awareness on sex trafficki,

OR(

¥ of privilege;
divides in America; and corporate social responsibiliy

[ E N T

DETERMINED TO DEVELQP (D2D)

Founded by University alumnus

Matt Maroon (06) This chap
of the NGO active

ter
Iy educates the campus community about
human rights and development needs in Malay

vi by holding
week!

ly events and an annual fundraiser.

UNIVERSITY OF DAYTON'S HUMAN
TH:IIEH'I'S UNDERGRADUATE PROGRAM IS
THE FIRST OF ITS KIND

Founded in 1998, the program works to promote the dignity of all
people, empowering students to study and put an end to the systems of
injustice that impact the poor and persecuted around the world.
Through experiential learning, research and engaged service, students

travel to communities near and far to understand the complex issues

that affect marginalized communities. In concert with UD’s Human
Rights Center, we're working with organizations of all s .
the conversation surrounding action and equality to create a more just
world where all are free to thrive.

to advance
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LIKE MANY fLYE, S, CARLOS RODRIGUEZ'S PATH
T0 UD BEGAN WITH AN OUTSTRETCHED HAND.

“Between my junior and senior year of high school | went to Malawi
and met UD students in the same program I'm doing now,” Carlos
says. “They told me to check out UD and, | fell in love with it.” Now,
he's returning that welcoming spirit. Currently pursuing a double
major in human rights and psychology, Carlos's commitment to his
work has taken him to India, Zamhia, Malawi, EI Salvador and beyond.
At UD, Carlos is able to combine his passion for social justice with his
love for travel in pursuit of his calling. I want to open a nonprofit,” he
 says, “that ensures individuals with special needs have basic human

rights in developed and developing

7 UD’s Human Rights undergraduate program is driven by students like

Carlos. Whether they're traveling abroad or working to create
community gardens for underserved populations in Dayton, they
work for justice wherever they go.
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University of Dayton / Outdoor Advertising
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AS #1 IN THE NATION FOR MATERIALS R&D,
OUR HOME IS A POWERHOUSE.
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University of Dayton / Page Takeover
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University of Dayton / Website Redesign

University of Dayton LEARN  LEAD  SERVE  APPLY  GIVE Q B

See Us Shine

LEARN LEAD SERVE APPLY

Pursue new knowledge Be a beacon for the world Put others first, always Take your first step

Microsoft Outlook
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University of Dayton / Paid Social
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University of Dayton / Admissions Notecards Box

TOGETHER

WE GLOW

UNIVERSITY OF DAYTON
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University of Dayton / Admissions Notecards Deck

AT THE UNIVERSITY OF DAYTON,
THE FIRST STEP IS MORE THAN A BEGINNING.

LEARN suar IT'S EVERYTHING
|
T A G l ' 1 !: A D % Discover what the University of Dayton has Return the completed answer card to

to offer while you plan future adventures and the main desk in the admission and

academic pursuits. Jfinancial aid office.

E R E s H A R E Complete any six (or more) of the challenges
in this deck to win your prize — a special #VISITUD

University of Dayton T-shirt.

= #VISITUD




University of Dayton / Bike Program Postcard

This fall, 100 University of Dayton
freshmen will receive brand new bikes.
Absolutely free. You could be one of them.

At the University of Derpton, we'ne o differerce. Mogrified coross
Sakdng o viand. We're splorng cormgan, the chonge could be
Inncrentive woyt b0 proledt oo rermarkobde, Arsd we' T give 100
errdrcnmeTt. Ware Chofersgeg abuderts & beamd new Limun bloycle
our wudonty i helpy peeterve our This ¢ould be you

plonet. And we're making the effort
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the uue of cors on Comrgun.

Learn maore ot pdorten odu bicycle
Joins the elficet, ond you could end up
wrh @ brored e Lecyobe

How does it work? Simply pledge not
153 by 0 cor for your Bt Pwg poon
&t UD. Dy pledie will make
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University of Dayton / Bike Program Postcard

This fall, 100 University of Dayton
freshmen will receive brand new bikes.
Absolutely free. You could be one of them.

At the University of Dayton, we're a difference. Magnified across
taking a stand. We're exploring campus, the change could be
innovative ways to protect our remarkable. And we'll give 100
environment. We're challenging students a brand new Linus bicycle.
our students to help preserve our This could be you.
planet. And we're making the effort
worth their while. To reduce carbon Take the pledge. Help us create a
emissions, we're working to reduce more sustainable planet.
the use of cars on campus.

Learn more at udayton.edu/bicycle
Join the effort, and you could end up
with a brand new bicycle.

How does it work? Simply pledge not
to bring a car for your first two years
at UD. Every pledge will make

LINUS DUTCHI

UNIVERSITY of

DAYTON LINUS
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University of Dayton / Bike Program Press Coverage

@ HOME Q SEARCH @l)t New j_l!ork Times

MEDIA

Never Mind Citi Bike, Here’s Campus Bike
et i 0000 ]

In 1892, a song celebrated “a bicycle built for two.” More than a century
later, a campaign for a university is upping the ante with an offer of
bicycles built for a hundred.

The University of Dayton, in Dayton, Ohio, is promising 100 incoming
freshmen free bikes in exchange for pledges to forgo bringing cars to
campus for the first two years they are enrolled. The program was being
promoted to the freshmen members of the Class of 2017 in a campaign
by an agency named 160 Over 9o, which is based in Philadelphia and
also has an office in Newport Beach, Calif.

The campaign has included a section of the university’'s Web site and
postcards inserted in admission packets. The students were asked a
teaser question, “When is two greater than four?”; those whose
curiosities were piqued could learn more about the program, which
was portrayed as “protecting the planet two wheels at a time.”

The free bicycles, which the University of Dayton is purchasing from a
company named Linus Bike, complement an initiative that the school

A bicycle giveaway and bicycle-sharing program are part of efforts at the University of Dayton to help protect
the environment and reduce carbon emissions.

began two years ago, offering students a chance to participate in a
bicycle-sharing program. (The freshmen receiving the free bikes are
not obliged to share them, but it is expected that many will do so, at least occasionally.)

The 100 first-year students who have won the Linus bikes were chosen from 293 who submitted pledges, out of about 1,600 eligible incoming freshmen. (The Class of
2017 totals close to 1,000 students, of whom around 300 are from outside the United States and would not be bringing cars to campus; they did not receive the
information about the free bikes in their admission packets.)

The campaign, with a total budget estimated at $90,000, is emblematic of the increasing efforts by colleges and universities to differentiate themselves through
advertising and marketing. The goals of such campaigns include recruiting students, assuring the parents of those students that their children have made the right
choice, encouraging alumni to make donations and seeking new faculty members.

Just how competitive the higher-education category is getting was reinforced by an ad in the Sept. 2/9 issue of The Nation magazine, which asks, “What if the best
education in America was in Canada?” The ad encourages residents of the United States to attend the University of British Columbia.
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University of Dayton / Tuition Transparency Program

Chicaao Tribune o

’ BUSINESS ‘I Dayton Daily News . . .. . .

o NEWS SPORTS ~ *BUSINESS *COMMUNITY ~ eLIFE  <ENTERTAINMENT ~ MORE

# Home News siness Sports A&E _ifestyles )pinion Real Estate ars Jobs . . . T .
Slome o 3 Dosira porte R AR ETELiSy es NI ROpion gl Heet Fatete § .G Joh m LIVEVIDED FBI Director James Comey to testify about investigation into Russia

Family finances: Estimating the real University of Dayton offers new four-year
cost of college cost guarantee

Meagan Pant - Staff Writer
Updated 6:26 p.m Tuesday, Jan. 22, 2013 Filed in News

By Susannah Snider
Kiplinger's Money Power
4:30 a.m. CDT, April 10, 2013

When it comes to predicting how much you'll pay for college, you might as well consult your
local fortuneteller or learn to read tea leaves. College promotional booklets publish sticker
prices, which most students don't pay. Financial aid letters rarely spell out how aid will change
over four years or translate into monthly loan payments after graduation. Meanwhile, the
price of college keeps rising, and student-loan default rates remain worrisome. To address the
challenge of finding an affordable college education, politicians and educators are launching
tools to shed light on the murky process.

One of the newest is the Department of Education's College Scorecard
(http://www.collegecost.ed.gov/scorecard). The Scorecard is a sleek, interactive site where
you can search by state, school size and campus setting, among other criteria, to find potential

SChOOlS. Susan Trollinger, associate professor of English and director of writing programs at the University of Dayton, leads a seminar of a required firs

year interdisciplinary humanities course on Tuesday, January 22. Beginning for the class entering school this fall, first-year students will receive a

personalized, two-page financial aid prospectus that will detail upfront all billable costs through graduation
Each college has its own page with five measurements of
affordability and quality, including net cost (after grants and scholarships), graduation rate,
loan-default rate and median amount borrowed. (The fifth measure, data on post-college
employment, is slated to be added.) Meters and charts show how each school compares with
its peers, and embedded links lead to net-price calculators on each school's website. 2. Will you help to offset the cost of textbooks?

The University of Dayton encourages anyone considering
college to ask each institution the follow questions:

1. Will my scholarship/grant grow to cover tuition increases?

3. Are there additional fees?
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University Of Dayton's Transparent Plan Shows Real Cost Of Degree,

Guarantees No Fees, Pledges Grants Will Offset Tuition Increases

Jan 23, 2013, 16:26 ET from University of Dayton

L f v ] 3 ]in]o ]S

UNIVERSITY of

DAYTON, Ohio, Jan. 23, 2013 /PRNewswire-USNewswire/ -- When next year's prospective first-year students receive
financial aid offers from the University of Dayton in March, they'll get something very different from what they're likely to

see from other schools — full disclosure and a four-year guarantee.

(Logo: http://photos.prnewswire.com/prnh/20110103/DC23496LOGO)

The plan answers the question, "What's the real cost of a degree?" and is an intentional response to a national call for

more accountability and transparency in higher education.

Students will receive a personalized, two-page financial aid prospectus that clearly details upfront all billable costs to
graduation — and a pledge that the net tuition cost they pay for their first year will be the same amount they pay for their

senior year.

THE CHRONICLE or HIGHER EDUCATION
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U. of Dayton Plans to Show Prospective
Students the Full Cost of a Degree

By Beckie Supiano | JANUARY 18,2013

What if students were told upfront how much they would have to pay for an entire degree?
That question was posed back in October as part of The Chronicle's "College, Reinvented"
project.

At the time, Sundar Kumarasamy was interested in letting prospective students know what
their bottom-line price would be for four years at the University of Dayton, where he is vice

president for enrollment management and marketing.

While a number of colleges promise new students the same sticker price for four years, Mr.
Kumarasamy wanted to push the idea further, offering a locked-in net tuition—what
students would owe after any grant aid. And he wanted to highlight the importance of
graduating on time.

That idea is now becoming a reality. Dayton's board approved Mr. Kumarasamy's plan this
past fall and signed off on the details of his approach this week. Starting in March, all
admitted students who have filed a Free Application for Federal Student Aid will receive a

letter laying out four years of expenses, grant aid, and financing options.

"I was very excited and encouraged by the support and vision and how forward-thinking the
board was," Mr. Kumarasamy said. Now that he has the board's endorsement to try
something new, he said, "I hope to God it works." Ideally, families will see the information as

more helpful than scary.
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