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Portland State University / Brand Art
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TOALL PEOPLE. OF ALL BACI(&ROUNDS AND
CIRCUMSTANCES. POWEgNG YOU TO DO MORE,

SOLVE MOREAND BECOME MORE. UNTIL YOU FEEL

LIKE YOU'RE PART OF A MOVEMENT. THE KIND

THAT KEEPS CLASSWOOTING FOR YOU AND
PROFESSORS PULLING FOR YOU. AFFECTS YOUR FAMILY
FOR GENERATIONS. LIFTS YOURCOMMUNITY, LEAVES

A LEGACY OF CREATIVITY. 'BE&USE EVERY TIME YOUR
SUCCESS INSPIRES OTHERS, YOU CHANGE THE WORLD.
THIS.IS YOUR POTENTIAL TO BE EXPONENTIAL.




Portland State University / Brand Art

BELIEF IN
ACTION

Design eco-friendly festival stages, then tear
them apart to build housing for the homeless.

Generate electricity from ocean waves.
Create art to heal the wounds of gun violence.

Think globally to explore feminism
through film.

Battle rising rents with research.

Find the intersection of art,
urban planning and radical geography.

Inhibit viruses using nanoparticles.

Send up weather balloons to watch Earth
from the edge of space.

This is the laboratory where you challenge
what is with what could be, breaking a few
boundaries along the way. Inspired by those
around you and inspiring others to reimagine
where it is that we truly want to go.

Confidential & Proprietary



Portland State University / Brand Art
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Portland State University / Search Piece
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Portland State University / Event Poster
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Portland State University / Alumni Print Advertising

@ Portland State

UNIVERSITY

 CHANGEISN'T
AMAYBE
s

Portland State University has always been the
testing ground for ideas and projects that show
the world how different is done. It's where we
learn how to overhaul the criminal justice system,
engineer ordinary cars to run on hydrogen, and
build concert stages that convert into hemeless
shelters, It's where we learn to think bigger and
bolder and challenge what is with what could be.

Leam more at PDX.EDU/CHANGE —

MORGAN GODVIN, Class
Studying Public H
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Portland State University / Digital Display Ads

x LEARN MORE - Portland State
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education that

Come for cation that mo moves you forward. Come for an education that moves
you forwa d C ome to change. Come to change. you forward. Come to change.
LEARN MORE = %
LEARN MORE —
LEARN MORE = Portland
State
Portland Portland
State State
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Portland State University / Digital Advertising: Pandora
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v 60s, 70s, and 80s Hits Radio

ADVERTISEMENT

Uninterrupted Listening
by Portland State University _

N

CHANGE ISN'T A MAYBE.
IT'SAMUST

An education that moves you
forward. Come to change.

LEARN MORE =

Portland State

NIVERSITY

Go Your Own Way
Fleetwood Mac
Rumours - Expanded Edition

60s, 70s, and 80s Hits Radio

ADVERTISEMENT

CHANGE ISN'T
A MAYBE.
IT'SAMUST.

An education that moves you forward. Come to change.

LEARN MORE >

c%o Portlansi_ §‘tg‘tg

Go Your Own Way
Fleetwood Mac
Rumours - Expanded Edition
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Portland State University / Digital Advertising: Social Media

O Portland State University
S

If you're ready to think bigger and bolder, to push the
boundaries of what is with what could be, come to
Portland State University

PDX.EDU/CHANGE
Come to Change Learn More

OVe

portlandstat

Sponsored

12:519
{3\ portlandstate
@ Sponsored

Learn More

Qv

2,782 likes
portlandstate Change comes from believing in

N

something and questioning everything. Come to change.
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Portland State University / Outdoor Advertising

57’%5’07[0% G m | | —

State
ﬁ'-':‘==:=-n-u-.|gl

UNIVERSITY
Huen

\

Confidential & Proprietary



Portland State University / Airport Advertising
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Portland State University / Metro Posters
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Portland State University / Brand Guidelines

DESIGN DNA

“This page breaks down the anatomy of our visual brand. The graphic language that makes up the PSU Brand is

‘more than any one color, font, or pattern. Its the unique combination of these elements—alongside messaging—that

articulates a brand that is driven, assertive, confident, creative, and unapologetic. The following pages will provide:

greater context to all of the visual elements that make up the PSU Brand and contribute to its personality. Here, see a
‘overview of thom and how they work togother in one composition.
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COLOR

Color i a simple, powerful tool in the PSU Brand. Consistent use of the brand colors and colorways across print
and digital formats i crucial to maintaining brand equity The PSU Green and/or Electric Green should be used
strategically and be present across all communications.

‘The personality of our brand is emphasized throughout visual communications by the power of our color palettes. Our

of green are inspired by the terrain of the Pacific Northwest, while our whole palette together feels vibrant and
urban, like the city of Portiand. When combined together in unapologetic ways, the results can be energetic, daring,
and bold. And it's being able to communicate that tone that helps to differentiate us.

PRIMARY PALETTE

PSU Green Electric Green Forest Green
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SECONDARY PALETTE
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Portland State

TYPOGRAPHY

Portland State University uses one font family in ts visual communications—Acumin, It is a versatile, unfussy san
serif with a variety of weights and styles that lends to a rich typographic approach within the brand. The individual
typefaces used within Acumin are Acumin Pro Extra Condensed, Acumin Pro, and Acumin Pro Wide. Acumin Pro
Extra Condensed makes up most headlineuse cases, while Acumin Pro provides accessible styles to round out type
hierarchy, and Acumin Pro Wide is a stylized weight for special instances.

oo Ad Bb CC XX Yy 22
1234567890

Acumin Pro Exira Condensed Regular ltalic Acumin Pro Extra Condensed Regular
Acumin Pro Extra Condensed Wedium ltaic Acumin Pro Exra Condensed Medium
Acumin Pro Extra Condensed Semibold ialic  Acumin Pro Extra Condensed Semibold
Acumin Pro Extra Condensed Bold ltalic Acumin Pro Extra Condensed Bold
Acumin Pro Extra Condensed Black talic  Acumin Pro Extra Condensed Black

Acumin pro Aa Bb Cc Xx Yy 7z
1234567890

Acumin Pro Light
Acumin Pro Regular
Acumin Pro Medium
acunin pro pold

o Black

seommerowo: gy o Bly Ce XX Yy Zz
1234567890

Acumin Pro wide Regular
Wide Medium
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Portland State

COLOR APPLICATION

‘When applying the PSU color palettes 1o visual communications, there's three important things 1o keep in mind:
1) Buikding brand awareness and brand equity; 2) Ensuring accessibilty and readabiliy, and 3) Managing the style and
‘personality of different color combinations.

BRAND AWARENESS

the PSU Green in all work s critical to building brand awareness. Even in a piece that relies heavily on 3
flood of the Electric Green, the presence of the PSU Green in the logo mark reinforces a core color component of our
'brand. When activating the secondary colors 1o inject more color, vibrancy, and personality, be sure to include them
‘within a larger context of PSU brand materials that utiize the PSU Green.

Portland State




Portland State University / Template Overview
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PACT WORD

REM IPSUM
FACT DEUS

LOREM
IPSUM DOLOR

SITAMET
e e PROIN FACILISIS QuIS

DONEC ET VELIT NEQUE. PROIN QUIS LIGULA

Risus commodo viverra maecenas
accumsan lacus vel facilisis.

LEARN MORE -
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ULTRICIES, SUSCIPIT TURPIS NEC, RUTRUM VELIT.

DONEC ET VELIT NEQUE. PROIN QuIS
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