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UVA
L EEEEEEEEEEEEEEEEY » ATHLETICS
McINTIRE SCHOOL  SCHOOL/UNIT
OF COMMERCE TBD

- Miller Center
-+ School of Architecture
- School of Continuing and Professional Studies

UVA UVA
INSTITUTIONAL L EEEEEEEEEEEEEEEEY » HEALTH SYSTEM D R R R » ADVANCEMENT
.......................................................................................................................................................................... >
DATA SCIENCE MILLER FRANK BATTEN CURRY SCHOOL
INSTITUTE CENTER SCHOOL OF LEADERSHIP OF EDUCATION
AND PUBLIC POLICY
UVA SCHOOLS & UNITS
« Admission - Contemplative Sciences Center
- Advancement + Curry School of Education
- Arts - Darden School of Business
- Athletics - Data Science Institute

- Batten School of Leadership and Public Policy

- Boar's Head Inn & Resort

+ Brain Institute

- Center for Politics

- College and Graduate School of Arts &
Sciences

- College at Wise

- Environmental Resilience Institute
- Global Affairs

- Global Infectious Diseases Institute
- Health System

- Health System Advancement

- Libraries

- Mclntire School of Commerce

+ School of Engineering and Applied Science
- School of Law

- School of Medicine

-+ School of Nursing

- University Communications
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UVA
INSTITUTIONAL
Living
Idealism

« Perpetual State of Ingenuity

- Commitment to Achieve
at the Highest Level

- Sense of Shared Ownership

- Promoters of the Public Good

MILLER
CENTER

Revealing Democracy

- Presidential Experts

PILLARS THAT SUPPORT ALIGNMENT

UVA
HEALTH SYSTEM

Exceptional Care <>

is Calling

- Embracing What Matters

DATA SCIENCE
INSTITUTE

Modeling Tomorrow

- A Convening Nexus

UVA
ADVANCEMENT
Honor <
the Future
- Keepers of the Flame
v v
FRANK BATTEN CURRY SCHOOL
SCHOOL OF LEADERSHIP OF EDUCATION
AND PUBLIC POLICY L
Realizing

Transforming Leadership

. Collaborative Catalysts

Human Potential

. Engaged Architects

UVA
ATHLETICS

Uncompromised
Excellence

- Perpetual State of Ingenuity

MCINTIRE SCHOOL
OF COMMERCE

Inspiring
Intelligent Business

- Invested Visionaries
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LIVING IDEALISM
PERPETUAL STATE COMMITMENT TO ACHIEVE SENSE OF PROMOTERS OF
OF INGENUITY AT THE HIGHEST LEVEL SHARED OWNERSHIP THE PUBLIC GOOD

PERPETUAL STATE COMMITMENT TO ACHIEVE SENSE OF PROMOTERS OF
OF INGENUITY AT THE HIGHEST LEVEL SHARED OWNERSHIP THE PUBLIC GOOD
- Jefterson was a bold innovator who d + Solid academic core and work ethic; - There is a profound connection bety - UVA’s work continues to ensure tha
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Strategic Brand Platform || Ad Campaign & Admissions Health System School and Unit Brands Athletics Advancement
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University of Virginia / Undergraduate Viewbook

GUIDE

This s not

When Jefferson placed The Rotunda at the center of this institution, he
shattered convention and created a new, better model for education. For the
first time, a library, not a church, sat at the heart of a university. Not only did
this create the first secular university, it signaled a focused commitment to
education, truth and the illimitable freedom of the human mind.

Around this temple of knowledge sprang the Academical Village.

An educational haven where professors and students from all disciplines
live and learn together, free to exchange and challenge ideas. Even as
we've grown, the connection remains, as over half of all classes have fewer
than 20 students. Indelible relationships still form. Passions ignite. And

ingenuity thrives.
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- QIPENING THE DOORS
" TO A FUTURE MADE

: With 200 years spent educating leaders and advancing knowledge
k : for the greater good, UVA stands as a proven investment in your

: child’s future. It's why we were ranked the #3 Public University in the
------------------------- * nation by ULS. News & World Report and the #1 “Best Value Public
| College in America™ by The Princeton Review. These accolades and
others point to the high quality of academics, the caliber of the stu-
dent experience and the lifetime of opportunities we offer for the cost.

We were founded as a public university, open to all who
have the talent and ability to move society forward. For
that reason, we are committed to meeting 100% of
demonstrated need for every admitted U.S, student.

In fact, UVA is one of only two public universities in the nation
to admit students based solely on menit, regardless of their
ability to pay, and to meet 100% of the financial need of all
U.S. students, something we believe goes back to the reason
we were founded. Your child belongs here and we will do our
part to ensure he or she can attend—and then succeed.
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University of Virginia / Faculty Recruitment

Confidential & Proprietary



University of Virginia / Faculty Recruitment

A BETTER educate.

WAY TO riee.

Here at the University of Virginia, we were born

from a tenacious pursuit of a better way. And this

LOCATION.
DUCATION.

spirit continues to inspire us in all of our

endeavors. It inspires us as a facully. carrying a

tradition of teaching and learning through
refationships. And it inspires us in who we are as

individuals, living our lives in what has been

dubbed the “Happiest City in America.”

See all that this idyllic city of Charlottesville has to

offer. and how our sense of purpose and place

fuels our pursuit of a full life.
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University of Virginia / Student Acceptance Package
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University of Virginia / Student Acceptance Package

NOW IT°S YOUR
TURN TO CARRY
THE FIAG.
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University of Virginia / Bicentennial Save-The-Date

UNIVERSITYof VIRGINIA
BRINCRERNERENNENEIFASIS

COMMEMORATE

THE FIRST 200.

CELEBRATE

THE NEXT.

SAVE THE DATES
October 6-7, 2017

Please join us on October 67, 2017 when we mark - charter on January 25, 2019. The bicentennial will
the 200th anniversary of the laying of the University's celebrate the achievements of the University’s first
cornerstone at Pavilion VII. The commemoration will 200 years while articulating aspirations for the
continue through the anniversary of the University’s  University’s future. We hope you will join us.

BICENTENNIAL.VIRGINIA.EDU

N's
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University of Virginia / Bicentennial Brand Guidelines

i

UNIVERSITYof VIRGINIA

BICENTENNIAL

LOGO USAGE GUIDE | VERSION 1.0
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University of Virginia / Bicentennial Brand Guidelines

MINIMUM SIZES

To ensure visibility and legibility, the logos
should never be presented in sizes smaller
than the requirements shown on this page.

To maintain visual integrity, applications
using alternative reproduction techniques
such as embroidery and silkscreen may
require presenting the logos at larger sizes
than indicated here.

These are only minimum sizes. Logos should
be sized appropriately for the piece being
designed. Consult your print vendor for
specifics on minimum sizes based on the
piece you are creating.

9 | BICENTENNIAL LOGO USAGE GUIDE 1.0

Primary Logo iz

Print 1" Digital 110 px

BICENTENNIAL

Secondary Logo Minimum Size

Print 8" Digital 30 px

PRIMARY LOGO CLEARSPACE

Whenever you use the primary logo, it should
be surrounded with clear space to ensure its
visibility and impact. No graphic elements

of any kind should invade this zone.

Clear space is developed from the height
of the “University of Virginia Bicentennial”
Lockup.

10 | BICENTENNIAL LOGO USAGE GUIDE 1.0

Primary Logo Clear Space

SECONDARY LOGO CLEARSPACE

Whenever you use the secondary logo, it
should be surrounded with clear space to
ensure its visibility and impact. No graphic
elements of any kind should invade this zone.

Clear space is developed by measuring half
the width of the logo.

A1 | BICENTENNIAL LOGO USAGE GUIDE 1.0

Secondary Logo Clear Space
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University of Virginia / Curry School of Education: Brand Art
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University of Virginia / Curry School of Education: Brand Art

GIVING
NEW LIFE

TO FAILING
SCHOOLS

average proficiency gains
in reading and math

double-digit gains in math and
language arts in two years or less

At the Curry School of Education, our goal was not
Just to create better schools, or even better
educators. It was to create a better system. One
that could then go on to create better futures over

A WHOLE
NEW

SCHOOL OF
THOUGHT

and over again. And that’s exactly what we did
when we partnered with the Darden School of
Business to create the University of Virginia School
Turnaround Program (UVA-STP). This three-year
immersion program unites superintendents,

principals, and district officials with the top minds

in education and leadership here at UVA. The
program’s focus is on the development of effective
leadership skills, which has proven to be the

difference-maker in turning around more than 250

schools and 75 districts across the country.
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University of Virginia / Data Science Institute: Brand Art
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University of Virginia / Data Science Institute: Brand Art

THIS IS NOTAN

INSTITUTE.
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University of Virginia / Data Science Institute: Poster

SHARESPEARE

BY THE NUNBLIRS
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University of Virginia / Data Science Institute: Poster

AP W ARG T T e I S W80 W e S RN AL LR "l]‘ - —

1A —

D e e T e q— -an-— ntm
S s - — ¢ — - —

B e s o S o s | L e e

W — S P 0 TSP e e o v @ 00 r—— P

e ] wa e - POy e [ L

Confidential & Proprietary



University of Virginia / Data Science Institute: Brand Art

THIS 1S AN

The following data
illustration represents the

major research currently

underway at DSI
L [ 3 G @

O MSDS Captsone (17)
PROECTTYPE
O DSl Fellowship (10)

Private (3)
Nonprofit (5)
'I‘ II I‘: " \'I‘ \ g' 'I I:\' We've worked with the Army to predict religious violence, with QIM, LLC to analyze and DONORTYPE Industry (11)
\ il w Govemment (4)
NSTITuU evaluate a better way to invest, and with UVA Health to reduce post-surgery infection. "
We're privileged to collaborate with this wide range of partners 1o reveal an enormous
variety of life-enhancing, world-shaping insights. We have the capacity. The faculty. P Policy (2)
The technology S Sodal (7)
PROJECTTOMC - Health (10)
Al we need now are more partners like you to empower further analyses, bolster our [ Industrial (6)

breakthroughs, strengthen our mechanism for discovery, and propel us all into the future. H Humanttites (2)

09

T ——
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University of Virginia / Miller Center: Brand Art

ot created M. Forcesufugnt
and pull the ad n every directic
0 Imposé agendas. And while each side claims to know
the best way forV ometimes that best way is best
uenced by a clear, un® ed view of the past.

we shine a light onimpmsons

he most critical periods in American

tomorrow. Because her we as a nation go
i the Miller Center, we ide the insights to
guide a better
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University of Virginia / Miller Center: Viewbook

OUR NEXT PRESIDENT

WILL NOT JUST LEAD A
COUNTRY. HE OR SHE
WILL INMERIT ONE OF
THE MOST CHALLENGING
POSITIONS AT THE TOP
OF A NEARLY 320
MILLION PERSON
COMPANY WITH MORE
THAN 2 MILLION ELECTED
OFFICIALS EACH
PUSHING AND PULLING
THEIR INFLUENCE IN
DIFFERENT DIRECTIONS.
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University of Virginia / Miller Center: Outdoor Advertising
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Frank Batten School of Leadership and Public Policy
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University of Virginia / Frank Batten School of Leadership and Public Policy: Brochure

‘In the U.S.,

there are
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University of Virginia / McIntire School of Commerce: Brand Art

o o

Reshaping
the tools
of the trade.

3 From the Silk Road to the information

superhighway, interchange has played

a key role in human development. x

The units of trade have changed — from salt and spice, to paper and plastic, to bits

and bytes. But the essentials endure. With a tradition of informed intuition and a

commitment to our shared future, the Mcintire School of Commerce embodies the

i kil

continuous advancement of the global business industry. By educating, supporting
and empowering the leaders of today and tomorrow, we will continue to evolve the

understanding, definition and parameters of exchange.
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University of Virginia / McIntire School of Commerce: Brand Art

@UVA

McINTIRE SCHOOL
of COMMERCE

The new
units of
currency

F

Exchange is

meony constant.
Constant

pursuit of excellence.

Connecting unrelated subjects is the core
of business: To make an exchange, we must
first make contact. The Mclintire School of
Commerce will provide you with a remarkable
platform for your career. Here, you'll enhance
your undergraduate degree with practical skill
sets, build a network of professional
colleagues and find the tools and insights
to solve problems in the real world.

Confidential & Proprietary
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University of Virginia / McIntire School of Commerce: Brand Art

bean
counting

Busingsgf
| IS persol

number

;7 { ; ‘ Number-crunching. Bean-counting. Why does the language of
crunching ‘ g

e ’ commerce sound so...commercial? Data points and analytics
provide the who, what, where, when and why. It’s up to us

to transform those answers into intelligent questions, relevant
insights and meaningful impact. At the Mcintire School
ofsCommerce, we embrace how small big business can be.
Our globally minded community of students and faculty,
research institutes, alumni, CEOs and corporate partners
embodies the personal aspect that drives every new insight

. and solution, continually evolving the face of business.
Confidential & Proprietary




University of Virginia / McIntire School of Commerce: Outdoor Advertising

Question .

whats gurrent.
- Current . ~ =

events shape
0 Make connections. new COhVEI’S&tIOﬂS.

Make a difference.

Find out more at commerce.virginia.edu '
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University of Virginia / College at Wise: Brand Art

-
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a higher purpose

OWN
EARTH

We are working together toward a greater good. United in our mission

to serve our region and bevond, we explore opportunities and expand
our horizons. We live every moment with purpose. We're rooted,

connected, and grounded in what is possible.




University of Virginia / College at Wise: Viewbook
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University of Virginia / College at Wise: Environmental

M NS

UVA-wIs!

a new dream
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University of Virginia / School of Law: Microsite
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P 3 : ; iR UVA professor Anne Coughlin's Law and
. 4 Public Service course, became the catalyst
7 : '.-. ™ that forever changed the military.
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University of Virginia / School of Law: Microsite

EQUALITY

EQUAL

The topic: the US military's combat exclusion policy for women. Not only were
women prohibited from serving in combat without special permission, hindering
their military careers, they were denied the official recognition they earned, even
when wounded or killed in service.

Inspired to change the stats quo, professor Coughlin and four first-year law stu-
dents created a course devoted to the exclusion policy. On the first day of class,
the five of them decided to file a lawsuit, and began building their case. After a
prominent law firm agreed to take on the case pro bono, they sued the Pentagon
on the grounds that the policy was illegal and unconstitutional.

"They now know, from the
beginning of their career, that
they can make a difference,”

-Professor Coughlin
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Iring a cannon on British forces

! tebecca Cohn and Kyle Mallinak
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OUR CODE

OUR CREED
| Competitors to the Core

Elevating Achievement
Unified Intensity
Potential Unbound

OUR SPORTS

OUR FUTURE
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We also don't develop architects. We develop design-minded thinkers, who can view problems such

as climate change, health care or social inequity and employ a creative, design-based approach to
solve them. That is architecture. And here at UVA, we not only live this philosophy, we live in it. Jefferson’s
Academical Village, a UNESCO World Heritage site, is not a structure, but a solution to a problem: How do
we keep this democracy alive and continually evolving? By creating an educated citizenry. How do we

create an educated citizenry? Through a new model for education. How do we create that?

ARCHITECTURE. .-
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BUILDING. _,
. VISIONARIES§

“HHH \'| .
b - ' - i M school is only as good as the graduates it produces, Qurs become more than leaders in thedr
fiald. Thay shapa the indusine Thay oreate work thal impacts society and reinvigorates the way
peaple interact with their surroundings. Thay're building innovative naw public parks, resioring
histone churches, reimaging coastal city layouls and educating & new generation of designers.
They're changing the way the world looks at architectural design. e
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We don't see distance as an obstacle. Or a vehicle
as mandatory for exceptional care. The best care
should come to you. That's why we work tirelessly
to stay at the forefront of breakthrough research
and technology, with developments like Telemedicine
expanding our virtual footprint to the far corners of
the Commonwealth, enabling us to provide more care

to more people, everywhere they need us, every day.
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ONE SMART MOVE IS ALL IT TAKES

o

Alzheimer’s Can Lock You
Out Of Your Own Mind.

.* Whether you're an injured athlete,
- you've suffered from arthritis for years or you have severe spinal trauma,

we're here to help you push forward. Our nurses and ialists work

as a team and use the most advanced medical technology and tailored care
techniques to treat it all. In many cases it just takes one visit to our clinic to start

moving beyond pain and get active again.

MmUVA

HEALTH SYSTEM
ORTHOPEDICS

EACKSINE

Our recent breakthroughs in Alzheimer's research have brought us closer than ever
to ending this debilitating disease that impacts nearly 44 million people and their
families. By using a simple supplement, we've discovered a way to help prevent
neuron-loss, reducing symptoms and the hardship for caregivers. It's another way

our neurology team is unlocking the secrets of the human brain.

And it’s another reason you’re better here.
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At UVA Heart and Vascular Center,

Yyou're not just in good hands. You're in the most compassionate, committed hands
in the field. As an academic hospital, we're able to translate groundbreaking

h di into the most adv d i today. We treat
more complex heart conditions than anywhere in the region and are home to some
of the most respected cardiac and vascular specialists in the world. So whether
you're experiencing chest pain, shortness of breath, or you just need a second
opinion, we are here to get you back to your life, your family, your future.
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TELEMEDICINE

Exceptional Care.
Anywhere.
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