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Philadelphia Zoo / Website Redesign

PHILADELPHIA @ Open today 9:30.AM to 3:00 PM Info For v Buy Tickets Become a Member Donate Now Q

Visit Explore Animals Conservation Events Support

Meet with one of our amazing Join a special zookeeper chat Learn how to recycle with our

Connect With Animals I Learn About Lions I Rats Who Recycle
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Philadelphia Zoo / Landing Page
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This spring, you hold
the key to wild
adventure and fun.
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The campaign to make the first zoo
in America the best zoo in the world.
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awaken

every
ertort.

Pillar 1:

be a caretaker
of the wild

The Zoo leads the way in treating animals and Mother Nature with - L TR N
care and empathy. We are true experts and enthusiasts, particularly ~48n - k
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when it comes to protecting species on the brink of extinction. TAK WL ‘}h;\ SR \ ’».“\\‘ dWaRern.
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awaken
a Spirit.

Pillar 2:

become boundless
by nature

Since our beginning, we've pioneered what it means to be
a zoo—and we will continue to push boundaries as we

reimagine our impact on the planet.

The campaign to make the first zoo

in America the best zoo in the world.
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protect the
naturehood

Philadelphia Zoo is a neighborhood for our
animals—people and otherwise—where

coexistence is respected and celebrated.

S

campaign to make the first zoo

in America the best zoo in the world.
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Pillar 4:
create a positive
handprint

We take every effort to educate the surrounding
community through engaging programs, while
cultivating a future-forward culture.

Bpaign to make stZoo

e bestezoo in the world.
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Philadelphia Zoo / Case Statement

“Ultimately; it is
our relationship
with animals,
each other, and
with nature, that
defines us as
human beings.”

‘We have set an ambitious goal to raise over $100 million over the next
five years in order to transform the Z0o we know today into the Zoo
that serves the needs of tomorrow—for generations to come.

Every day is
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" be a better o

animal.

Lo

Our ethos that helps us stay engaged
and awakens those around us.

% auuesthe workd s working o K an opporinity o experienc the

in your backyard.”
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Philadelphia Zoo / Case Statement

From Plan To

Fruit Bot Project

N . 3 Animals come first.
The following outlines our approach to creating

the Zoo of tomorrow. Support us, and together we
can awaken not only a renewed sense of purpose,
but concrete change and action.

“We're turning our zoo into a place |

“The Zoo is going to be the wildest neighborhood
in Philadelphia. If we succeed, we can actually

integrate the entire Zoo as a district, as a

an animal can exhibit natural behavigf

neighborhood within greater Philadelphia.”

They all have emotions, and the mammals‘are

Our Environmental Impact

- 2017 57%
all like us. They need emotions to 4 v ,; learn & o
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and function in the world. Our animals need to
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Philadelphia Zoo / Case Statement
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“ What is the way in which we're

going to be able to create
enduring change for the families
and the children? There are
schools here, community centers,
and ways in which there is such
tremendous vibrancy but also

such tremendous challenges.
This is our home. This is where
we are, where we've been for
decades—and where we'll be
for many decades to come.— "

Creating Cultural Relevance Partnering with Our Neighbors

Lo
Empavering Future Looders

Hosting Community Visits

“So the question is: not only
how we can be a great neighbor,

but how can
ange that'’s

It's time to awaken.

When we allow the Zoo to chang r view of the
world, we can change the world we see. This is our
moment fo act, on a local, nation

to move the needle. When our

wide open, char inevitable.

we create
3 enduring?”

01
Be Caretakers
Of The Wild

03

Protect The
Naturehood

02

Become Boundless
By Nature

o4

Create A Positive
Handprint
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Philadelphia Zoo / Case Statement

The Philadelphia Zoo Awaken Campaign Case For Support

This drives us from the moment we open our eyes.
And helps us realize the beauty of coexistence.
When we recognize our neighbors—the very
creatures that walk alongside us

we are all better for it.

Better people.
Better animals.
Better earth.

Our role has never been more apparent.

Our sense of responsibility has never been greater.
We must awaken our hearts.

Awaken our minds.

Awaken to our place in the world.

So that it may change for good.
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Philadelphia Zoo / Case Statement

This drives us from the moment we open our eyes.
And helps us realize the beauty of coexistence.

When we recognize our neighbors—the very

creatures that walk alongside us

we are all better for it.

Better people.
Better animals.

Better earth.

Our role has never been more apparent.

Our sense of responsibility has never been greater.

We must awaken our hearts.

Awaken our minds.
Awaken to our place in the world.

So that it may change for good.
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Philadelphia Zoo / Case Statement

The Philadelphia Zoo Awaken Campaign Case For Support

Our ethos that helps us stay engaged—
and awakens those around us.

Respect for Our Animals

We treat every animal with utmost care, respect,
and love. This pertains to the wild creatures we
are privileged to host, as well as the people we
employ, entertain, and educate.

Care for Our Habitat

Where we live is our priority. Every choice we
make is examined through a lens of creating

a positive handprint as opposed to a harmful
footprint. This pertains to our own Zoo campus,
the surrounding neighborhoods near 84th and
Girard, and the world at large.

Change for Our Universe

We understand that our role in society is one of
leadership. We must educate visitors on the
state of animals and the environment, and inspire

them to act on a newly shaped worldview.
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Philadelphia Zoo / Case Statement

Zoo Awaken C:

ign Case For Support

e Z00

is about global preservation and research. There's an educd%

%

Phoebe Coles, Board Member

Yhen you start talking about the

z
%
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Fissues the world is working on. I's an opportunity to experience the world

in your backyard.”
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Philadelphia Zoo / Case Statement

From Plan To

The following outlines our approach to creating

the Zoo of tomorrow. Support us, and together we
can awaken not only a renewed sense of purpose,
but concrete change and action.
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Philadelphia Zoo

Case Statement

The Philadelphia Zoo Awaken Campaign Case For Support

Animals come first.

We built our values upon this simple,
foundational statement. We feel that there
is nothing more powerful than allowing
our guests to come nose-to-nose with an
animal in a space carefully cultivated

for their well-being—especially during

a time when ensuring the well-being

and protecting of wildlife on this planet

Natural Gorilla Habitat

has never been more important. This
culminated in Zoo360, which paved
the way for more than 30 zoos around
the country to redesign their animal
habitat systems. And it continues

to prove itself in our programs that
specifically address different species
and the state of their survival.
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Philadelphia Zoo / Case Statement

A staple of the region surrounding 34th
and Girard, Philadelphia Zoo is one of the
few places that attracts a broad cross-
section of our surrounding communities and
beyond—representing an appeal to a diverse
audience from every walk of life. We take our
leadership position seriously.

This Culminates In:

+ Cultivating a safe, inspiring environment for the
animals and residents of this great Philadelphia
Neighborhood.

¢ Generating cultural impact through consistent
improvement to our physical campus, which will
create ongoing draw.

¢ Serving as a community leader through partnership
programming. For example, our Vertical Gardens

calls for partners to grow food to feed our animals
on their land. This would improve animal welfare,
foster local growing, and offer opportunities for
involvement in the Zoo s mission for those nearby,

¢ Continuing our growth as a place of firsts as the
first zoo in America, in a city where American

history was made, leading a movement to change

how the world perceives zoos

Our Environmental Impact

of campus achieved storm

T'he future of the planet will
depend on what people living in
urban environments do, and the
choices they make every day.”

Dr. Andrew Baker, COO
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Philadelphia Zoo / Case Statement

The Philadelphia Zoo Awaken Campaign Case For Support

No price can be put on wonder—
the pure joy that a child feels

when he sees a giraffe for the first

time, or the memories a family
makes when they visit our otter
enclosure. Moments like these drive
our mission, and are not possible
without your support.

Our efforts to educate and

inspire go far beyond traditional
programming. Rather, we aim

to create the next generation of
leaders and changemakers who
could quite possibly alter the future
of life for animals as we know it.
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Philadelphia Zoo / Case Statement

[t's time to awaken.

When we allow the Zoo to change our view of the
world, we can change the world we see. This is our
moment to act, on a local, national, and global level,
to move the needle. When our eyes and hearts are

wide open, change is inevitable.

A .

Your support enables us to:

01 02

Be Caretakers Become Boundless
Of The Wild By Nature

03 Ok

Protect The Create A Positive
Naturehood Handprint

Join us in our most important work yet. Work that will redefine
z00s as bridges and gateways, not walls, between us and our
animals. And change the course of life on our planet for good.
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Philadelphia Zoo / Case Statement

The Philadelphia Zoo Awaken Campaign Case For Support

“So the question is: not only
how we can be a great neighbor;

ange thats enduring?”
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