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" There's more written on ther thap

just the date and time. It's the second

_quarter when your kid tried his first

giant pretzel. The third encore when

° you managed to snag the last set list.

It's the thousands of details that
build a singular experience: the
third-quarter Instagram updaté and .
the seventh-inning soda run and the
minutes-saving traffic pattern. We're
obsessed with these details sa you
don't have to be. :

' We think there’s an art to ticketing

and a science to line management.
We know each and every link that
connects you to your audience, We'
fueled by standing ovations and
sustained by winning seasons.

And we're bringing this passion to
every single venue, every single
happening, every single day.

ANO LINQYV.

WE BUILD MORE THAN JUST EVENTS.

{ WE BUILD

EXPERIENCES.
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happening, every single day.
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JON'T JUST KNOW \-*J
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“Your EVENT, w:-‘ubw

WHAT I1T's :a‘e oF.
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SECTION 404
SEATE

till talking about Kis
hiter parking spot for
LM FEIS0N,
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SECTION 212
SEAT 12
Scored tickels

1o every Super
seenes bul wedhways have the : - Bowl for the kst

WEE MAY BE THE T
twenty yoars.

cast - Spectae
design. enginecring, and techniology of this
venue requires unique attention to details:
hat's where we come in, . L 1 i

From the Super Bowl and Flesta Bowl; -~ . 1 '- & ; 3 g -
o concerts, rodeos, and trade shows we k r ) N S L ; : g secTion 227
are adaptation professionals. Between the b/ - : ~ - by “:' z|h .

Made it back from

retractable grass feld and rétractable fabric / ::::':“m EONCESSIONS just in
time for fourth
and goal

roof we tu 00 $eats to aver 72,000, F
3 il g
And from thousands of events we make i L:;': LT:;':‘E: h:“
» / A
on teliviion

illions of fans.
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W WL COMCART BRICTACOR COM

Case Study No. 53

Previously managed by SMG, the Miami Beach

Convention Center had been operating at a loss for years.
Comeast-Spectacor was awarded management of the one
million square-foot facility in 2008.
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WANT TO KNOW IF YOUR
XFINITY TECH WILL ARRIVE
ON TIME?
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