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SAVING THE
TREASURES OF A
SUNKEN WORLD

Spring Commencement 2016:
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We go GREATER
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HF College of Medicine
UNIVERSITY of FLORIDA

Inspiring

the next

generation

Starting with our students, we set the stage for a tradition _ '

of innovation that creates gold standards in bealth across - L Y
the globe. Whether it's through advanced medical education, AN
the ingenuity of our world-class researchers or our

team-based approach, we go GREATER fo lead the way

to better care for everyone.
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er for Excellence in
ly Childhood Studies

'NEED RIGHT EDUCATION AT THE
~ RIGHT TIME BECAUSE BY AGE 4, 85
PERCENT OF THEIR BRAIN GROWTH WILL
HAVE TAKEN PLACE*

“Early Learning Left Out: Closing the Investment Gap for America’s Youngest Children, 2nd Edition — Voices for AMerica’s Children and the child and Family Policy Center

SHeR@ A ULSE
N ERNVIVERNERS
N E E D our light

Workin g tagat/.mr, we must ([e"mloﬁ our youngest
from day one to unlock their full potential.

Whether we're spearheading interdisciplinary
advances at the Anita Zucker Center for Excellence
in Early Childhood Studies or driving change at
our upcoming summit, the Univer: ty q‘/‘F‘/m'id/l is
at the forefront. With your support, we will give

kids the foundation to dream and ach

Through you, we go GRE ATER for little ones to

start ahead and stay abead.

Al

e R

GOGREATER.COM

Confidential & Proprietary



University of Florida / iPad Donor Tool

WEBBN DY N AR NCE -2

how will you
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With your support, we can continue to make this world brighter.
We can expand our world-class facilities, recruit more minds to our

causes and transform an even greater number of lives.

G 'ESTRESEIRACRSTEE D,

UF College of Liberal
Arts & Sciences

UNIVERSITY of FLORIDA
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GO GREATER TO

SAFEGUARD
OUR PLANET

GO GREATER FOR GO GREATER TO

A HEALTHIER TRANSCEND
FUTURE BORDERS

—

55 UP! College of T
Arts & Sciences

- | UNIVERSITY of FLORIDA
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GO GREATER FOR

A NEW WAY
FORWARD
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